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“We can still turn the tide around and achieve success 
beyond our dreams by taking advantage of the favourable 

circumstances arising from the uniqueness of our country’s 
history, geography, culture, tradition, and indeed our people. 

We have the energy, wisdom, and blessing of our founders 
and guardian deities. Moreover, we are at the doorstep of two 
of the world’s largest economies. We must take advantage of 
the opportunities they provide to build a strong  sustainable, 
equitable, and dynamic economy. The twenty-first century 
economy will be driven by artificial intelligence, robotics, 

automation, big data, and blockchain, while digital currency, 
digital wallet, digital banking and quantum computing will 

define the financial landscape. 

We must pre-empt these profound developments by 
restructuring the budget process, financial norms and 
procurement systems to fast-track our transition to a 

knowledge-based and tech-driven economy.”

His Majesty The King
Royal Kasho on the Civil Service Reform



Annual Magazine 20214

Article 7, Section 13 states that: 

Every person in Bhutan shall have the right to material 
interests resulting from any scientific, literary or artistic 
production of which he or she is the author or creator.

Article 9, Section 23 further states that:

The State shall encourage free participation in the cultural 
life of the community, promote arts and sciences and 
foster technological innovation.

THe COnSTITuTIOn OF THe KIngDOM OF BHuTAn 
On InnOVATIOn & CReATIVITY
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Our Vision
To use the intellectual property protection system as a stimulus 

for the social, cultural, technological and economic growth of the 
country

Our mission
To establish a comprehensive well-balanced and effective system 

for the protection, enforcement and utilization of intellectual 
property rights.
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The International Year of 
Creative economy, 2021

Why Creative economy in 2021?

The year 2021 was declared the 
International Year of Creative Economy 
for Sustainable Development at the 

74th United Nations General Assembly. The 
implementation of the Year is led by the United 
Nations Conference on Trade and Development 
(UNCTAD), in consultation with UNESCO and 
other relevant UN agencies.

The creative economy is one of the world’s 
most rapidly growing sectors, contributing 3% 
of the global GDP. Creativity is also a renewal, 
sustainable, limitless resource that we can find 
anywhere around the world. The covid-19 
pandemic and the ensuing travel restrictions, 
mandatory lockdowns and other social/physical 
distancing measures also showed us how essential 
creativity is to our well-being and to our survival. 
Many around the world not only found solace 
and resilience but also the will to fight and live on 
in music, songs, films and dance.

The Creative economy

The creative industries sector is also referred 
to as the “creative and cultural industries” or the 
“creative and digital industries’’ or the ‘’creative 
industry’’ within the ‘’creative economy’’. More 
recently, they have been called the “orange 
economy” in Latin America and the Caribbean.

The creative economy was first referenced as an 
independent discipline within economics in the 
1960s. In 2001, John Howkins brought the term 
to life in his book, “The Creative Economy: How 
People Make Money from Ideas.” 

The creative economy positions itself at the 
intersection of economics (contributing to GDP),

innovation (fostering growth and competition 
in traditional activities), social value (stimulating 
knowledge and talent), and 

sustainability (relying on the unlimited input of 
creativity and intellectual capital).

Considering the complex nature of these 
industries, different countries and organisations 
define creative industries in a variety of ways. 
The United Nations Educational, Scientific and 
Cultural Organisation (UNESCO), stresses the 
cultural and intangible value of the industries, 
and the United Nations Conference on Trade 
and Development (UNCTAD), highlights 
creative aspects of the goods/service production 
founded on the exploitation of the creativity 
and intellectual capital. The World Intellectual 
Property Organisation (WIPO) emphasizes the 
value of copyright and relates creative industries 
directly to the subject of intellectual property.

The value of the creative sector-different 
country experiences

Creative industries have great potential to 
generate economic value, foster innovation and 
contribute to happier and wealthier lives for the 
people across the different regions of the world. 
Governments invest more in supporting the 
industries as they build strong linkages between 
different subsectors and stimulate growth.

We know that the creative industry sector 
if nurtured and harnessed strategically has 
immense potential to not only diversify and 
add value to our local products but also has 
huge potential to create jobs and wealth for 
our economies. It is often said that the creative 
industries are among the most dynamic sectors 

By Kinley T Wangchuk
 Director general
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providing new opportunities for developing 
countries to leapfrog into the emerging high-
growth areas of the world economy. For a small 
developing country such as mine, this sector if 
used strategically will also help in defining our 
cultural traditions and affirming our national 
identity.

There are good stories and inspiring examples 
of countries both from our region and farther 
afield that have made enriching use of the 
creative industry sector to contribute to the 
economy and to enhance the visibility and image 
of the country abroad.

South Korea is one such country that has a 
dedicated goal to become the world’s leading 
exporter of popular culture. “Hallyu” or the 
Korean wave has become so phenomenal that 
the all boy Korean band BTS became the first 
all-Korean pop act to top the Billboard 100 
singles chart and the first group to have a non-
English language song enter the chart at number 
one. BTS is worth over $ 3.6 billion a year to the 
South Korean economy and in 2019, Hallyu had 
an estimated $ 12.3 billion boost on the Korean 
economy. The film Parasite also made history by 
winning several Oscars in 2020 among them the 
Best Picture Award.

In Australia, the aboriginal art is said to 
contribute $100 million to the Australian 
economy.

In the case of Canada, let me share a quote 
from a lecture by Prof John Ralston Saul:

“ As a writer I led movements for years. We 
were told that there was no money for the arts 
because the arts weren’t productive, they weren’t 
important to the economy. So we all went to 
work and proved that there were 600,000 jobs 
in the arts in Canada and they were worth so 
many billion dollars and they generated $ 2.4 
billion in exports.” To a country such as Bhutan, 
which takes happiness seriously, Prof Ralston 
Saul also added one more word to the lexicon 
for our understanding of the different levels of 
happiness by giving us the so-called “Disney-land 

Happiness”.
Peter Bazalgette, the former president of 

the Royal Television Society suggested that 
the creative industries sector, that is growing 
around three times faster than the economy in 
general, will have created a million jobs by 2030, 
compared to the large amount of job losses other 
sectors will experience with the increased use of 
artificial intelligence.

The Bhutanese context

A. The Constitution of the Kingdom of Bhutan 

Article 7 
Fundamental rights

13. Every person in Bhutan shall have the right to 
material interests resulting from any scientific, 
literary or artistic production of which he or 
she is the author or creator.

Article 9

Principles of State Policy

23. The State shall encourage free participation 
in the cultural life of the community, promote 
arts and sciences and foster technological 
innovation

B. National Intellectual Property Policy, 2018 
(NIPP, 2018)

Comprises of seven strategic objectives

(7) Incentives to encourage innovation and 
creativity

C. The creative industries export strategy of 
Bhutan 2021-2025 ( 26 February, 2021) 
supported by the International Trade Centre 
(ITC) as part of its Trade Development 
Strategy programme and the work on a 
creative industries methodology.

The strategy, which directly contributes to 
the Bhutan Vision 2020, the 12th Five Year 
Plan (FYP) and the 21st Century Economic 
Roadmap in supporting economic development 
and employment, will accompany the transition 
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of the sector while building on the rich 
Bhutanese tradition. It will focus on establishing 
a favourable policy and regulatory framework 
as well as reinforcing the institutional and 
educational support in order to spark the media 
and micro, small and medium-sized enterprises, 
(MSMEs) creativity and access key markets.

In addition to the 13 different types of arts and 
crafts and the rich heritage of our traditional and 
modern hand-woven textile designs, we have an 
increasingly vibrant music and film sector. Our 
music has gained coverage not only in Bhutan 
but is also gaining popularity in the Indian 
states and even abroad. Our films such as The 
Cup, Travelers and Magicians and more recently 
Lunana: A Yak in the Classroom, have won 
awards and good reviews around the world.

Though the share of the creative industries 
SMEs in the total number of enterprises (21, 813 
active licensed CSIs in the country as of June, 
2020), and more detailed information regarding 
breakdown of the subsectors are not available, 
one of the studies, The Economic Contribution 
of Copyright-Based Industries (CBIs) in Bhutan 
(2011) was developed collaboratively by the Royal 
Government of Bhutan and the WIPO. Based on 
the study estimates, the total contribution of CBIs 
to the Bhutanese economy in 2008 was:

GDP 5.5% Nu3.0009 million, Total 
employment 10.1% 25, 215 employees

I would now like to read and extract from the 
executive summary to the Creative Industries 
Export Strategy of Bhutan, 2021-2025

“Bhutanese creativity is a diamond in the 
rough that holds important potential to develop 
the country and radiate its international image. 
Creative industries can significantly contribute 
to the country’s economy while meeting specific 
needs of other sectors though their creations. 
Creative industries generate employment and 
foster the inclusion of young people who drive 
innovation and creation. They also provide a 
platform that encourages the empowerment of 
women, who are actively involved in the creative 
industries subsectors, particularly in design. The 

creative industries increase the entire country’s 
visibility by connecting to sectors such as 
tourism, and providing a visual association of 
the country with its arts and visual identity.”

Creative industries and the pandemic

The year 2020 has been like no other in our 
living memory. This time last year, words 
such as lockdown, mask mandates and social 
distancing were unknown to most of us. Today 
they are part of our everyday language as the 
covid-19 continues to impact all aspects of our 
lives.

The covid-19 pandemic has hit the creative 
industries hard globally, which employs more 
than 30 million people. It is estimated that 
cancellation of public performances alone 
has cost the authors around 30% of the global 
royalties, while the movie industry has lost 
$ 7 billion in revenues. Our local film sector 
suffered a loss of Nu 90 million in 2020 alone 
leaving many jobless. 

But on the other hand, it is precisely in dark 
times like these when our lives become dull, 
shallow and vapid that we are forced to realize the 
importance of creativity and culture to our sanity 
and well-being. 

“This time last 
year, words such 
as lockdown, mask 
mandates and 
social distancing 
were unknown to 
most of us.”
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Bhutan became a member of the World 
Intellectual Property Organization (WIPO) 
in 1994. Subsequently, a Legal Section 

was established in 1997 under the erstwhile 
Ministry of Trade and Industry to implement 
the Industrial Property Regulation 1997. In the 
year 2000, the office was upgraded to a Division 
and in the following year, during 79th session 
of the National Assembly in July, the Copyright 
Act and Industrial Property Act of the Kingdom 
of Bhutan were passed and thus the government 

Membership to International legal Instruments on IP

Subsequent to becoming the member of WIPO in 1994, Bhutan had acceded to the following 
International IP Conventions till date:

1)  The Convention Establishing the World Intellectual Property Organization, 1994
2)  The Paris Convention for the Protection of Industrial Property, 2000
3)  The Madrid Agreement concerning international registration of Marks, 2000
4)  The Madrid Protocol concerning international registration of Marks, 2000
5)  The Berne Convention for the Protection of Literary and Artistic Works, 2004

initiated steps towards introducing an effective 
system for the protection of intellectual property 
rights in the country. In 2016, the IP Division 
was upgraded to a Department to cater to the 
increasing roles of IP in facilitating innovation 
and creativity in addition to the registration 
system.

Being a member to these international 
instruments, Bhutan is obliged to conform to the 
standard norms set out by above international 
instruments.

Mandates 

The DoIP is the responsible agency for administration and regulation of intellectual property assets 
in the country with the following mandates:

1. To formulate and update laws in accordance with international standards on all subjects of 
intellectual property;

2. To establish a system for the grant of titles and rights to intellectual property;
3. To promote knowledge and understanding of intellectual property among the general public;
4. To assist the right holders in commercializing their works and maximizing the economic 

utilization of their intellectual property assets;
5. To strengthen and improve the mechanisms for the enforcement of intellectual property 

rights (IPRs);
6. To undertake exploratory groundwork on the role of IPRs in the protection of cultural 

heritage and Traditional Knowledge (TK);
7. To build up an international network of treaty relationships for protecting and safeguarding 

IPRs of Bhutanese nationals abroad
8. To strengthen the institutional and professional capacity of the Department to fulfill its 

mandates.

Overview of DoIP
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 Manpower 

Today office is manned by 15 professional staff and 5 administrative assistants, and is headed by a 
Director General. The background of the staff mostly comprises of Science with few Arts and Law 
background. The internal working setup of the Department is as follows: 

Organogram of the DoIP

Legal & ICT
Unit

Industrial Property
Division

Trademark
Unit

Patent
Unit

Industrial
Design Unit

Public Outreach
Unit

Copyright
Division

Voluntary CR
Registration 

Unit

Department
Intellectual

Property
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Bhutan rolled out its nationwide COVID-19 vaccination drive on March 27, 2021. From more than 
500,000 people who have registered for the vaccine, Ninda Dema from DoIP, MoEA was the first person 
to receive the jab on the day. In line with the Buddhist astrology, Ninda (30), born in the monkey year, 
received the jab at 9.30 am from a female health worker who is also 30 years old. (Source BBS: http://
www.bbs.bt/news/?p=146210)
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Copyright and Related Rights
Context

Copyrightis a form of protection/
rights granted for creative expression 
of thoughts and sentiments in the 

fieldof literary, artistic, musical and scientific 
domain, irrespective of the artistic value 
and quality of the work,so long the work is 
original and fixed in a tangible medium. It 
can be as simple as a sketch by school going 

kids for example. The expression here is 
referred to as ‘Works” and the person who 
created the works are referred to as “Authors” 
in copyright terms.

Unlike other Intellectual Property branches, 
the copyright protection subsists automatically 
upon the creation of the work without requiring 
to endure the burden of registration and 
formality. 
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Following highlights, the categories and examples of copyrightable works:

Literary Works: speech, essay, novel, scenario, poem, lecture, etc.

Musical Works: musical piece, lyric with music, etc.

Choreographic Works: choreography of dance, ballet, pantomime, etc.

Artistic Works: painting, engraving, sculpture, cartoon, calligraphy, stage setting, 
etc. including industrial arts

Architectural Works: architecture (Blueprint belongs to figurative works.)

Map and Figurative Works: plan, chart, model, etc. of scientific nature and map

Cinematographic Work: movie, fixed TV program, video, etc.

Photographic Work: photo, gravure, etc.

Program Works: computer program

Other categories of works derived from original works:

Derivative Work: a work created by translating, musically arranging, cinematizing, 
transforming, or otherwise adapting a pre-existing work

Compilation: collection of works and/or data such as encyclopedia, dictionary, 
newspaper, journal and anthology

Database: collection of works and/or data the information in which can be 
searched for and read with the aid of a computer
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Related rights, also referred to as neighboring 
rights protects the rights of the persons 
who contribute to communicating the 
copyright works to the public through 
means of creativity, technical and personal 
skills.   The right owner includes performers, 
producers of the phonogram and broadcasting 
organizations.  

Two types of rights
Author’s are granted two type of rights, 
namely; “moral rights” which is inalienable and  
protect author’s moral/emotional interests and 
“economic rights” to protect author’s economic 
interests.

Economic rights can be transferred by sale, 
assignment, succession, etc. partly or wholly. 
If an economic right is assigned to someone, 
the assignee will become the new “copyright 
owner” whereas the original creator retains 
authorship with moral rights.

In line with the terms of copyright act 2001 
and the National Intellectual Property Policy 
2018, the Copyright division undertakes:  

❖   Dissemination of information on 
copyright and related rights by designing 
awareness and training materials to 
promote knowledge and understanding of 
copyright and related rights.

❖ Periodically update/amend copyright act.

❖ Facilitate Voluntary registration/deposit 
of copyright and related rights works and   
maintain up-to date database.

❖   Maintain inventory on copyright and 
related rights works.

❖   Facilitate administration and management 
of copyright and related rights through 
establishment of Collective Management 
Organizations (CMOs).

❖ Review legislations and policies on 
copyright and study international treaties 
and   conventions for accession.

❖    Provide advisory services to right-holders. 
The Voluntary Deposit and 
Registration System 

Unlike the other Intellectual Properties, 
the copyright protection does not require 
to undergo any formalities or registration 
procedures. Being a member to the 

Copyright

Authors right neighbouring right

economic right Moral right Moral right economic right

Performers Performer Phonogram
producer Broadcaster
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Berne Convention, copyright protection 
automatically subsists with the creation of a 
work. 

Nonetheless, the Division has set up the 
Voluntary Deposit and Registration system 
of copyright works in 2012 to facilitate the 
Copyright owners to establish prima-facie 
evidence over their works in times of litigation. 
The voluntary registration and deposit system 
for copyright works will assists the owners to 
establish a simple and effective means to clearly 
establish authorship and to foster a greater 
degree of respect for the moral and economic 
rights of owners.

Ever since the launch of the system, various 
copyright works such as books, audios, movie 
scripts etc, has been registered with the 
office. The system has given the right holders 
confidence to commercialize and benefit from 
their creative works.

In spite of the fact that the registration of 
work is on a voluntary basis, the number of 
applications has been gradually increasing. 
This is expected to further increase as people 
become more aware on the importance of 
registering their works and its benefits. As 
of now, under the voluntary deposit and 
registration system, the office has 186 works 
registered in different categories. 
Copyright protection extends to original ex-

Table 1: Categories of works received for 
registration

Sl. no Work Category Total
1 Literary work 132

2 Dramatic Work 24

3 Derivative Work 0

4 Musical Work 10
5 Artistic Work 20

 Total 186

pressions which includes literary works, artistic 
works, dramatic works, audio-visual, derivative 
works and musical works. Table 1 illustrates the 
registration of works under different categories. 
The Division has received the highest number 
of applications in the field of literary works like 
books, articles, proposals and other writings. A 
good number of other works like songs, movie 
scripts, movies, drawings and art works are also 
registered under dramatic, musical and artistic 
works. The office is yet to receive applications 
filed for derivative works.

Membership to International Copyright 
Treaties and Conventions.
Bhutan is a member to the following 
convention;

 Treaty/Convention entry 
into 
force

1. Berne Convention for the Pro-
tection of Literary and Artistic 

Works

2004

Bhutan became a member of the Berne 
Convention for the Protection of Literary and 
Artistic Work in November 2004 and it remains 
as the only International treaty/convention 
Bhutan has acceded. The convention is the 
oldest international convention governing 
Copyright and it is aimed to harmonize the 
copyright laws of the contracting states.

As much as the  advancement of digital 
technology today has broadened the overall 
scope of copyright as well as the challenges. In 
addition, there is a need to step up efforts and 
give stronger protection to the creators over 
their creations in the new marketplace. 

To address these challenges and to foster 
stronger protection and keep abreast of new 
developments in the field of Copyright and 
Related Rights, the Division has initiated 
feasibility studies to accede to major 
International treaties/conventions concerning 
Copyright, namely such as the WIPO 
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Copyright Treaty & The WIPO Performances 
and Phonograms Treaty also known as the 
WIPO “Internet Treaties”. The division 
will also be carrying out similar studies for 
accession to The Beijing Treaty on Audiovisual 
Performances and The Marrakesh Treaty 
within the 12th five year plan.

Awareness raising activities

The level of awareness on copyright and 
related rights is still relatively low amongst 
the people. Due to limited awareness, there 
is limited appreciation and acknowledgment 
for creative works and infringement of works 

is widespread. It is critical to fully recognize 
and appreciate the importance of copyright 
and related rights to enhance and garner 
participation, cooperation and support from 
the stakeholders and users alike, without which 
the copyright regime may reach an impasse. 
Awareness on copyright and related rights is 
very critical, and an important mechanism for 
the progressive development and contribution 
of creative sectors in the country. 

The importance of the copyright based 
industries is illustrated below from a study 
conducted by WIPO “Economic contribution 
of copyright based industries”.

Figure 3: economic contribution of copyright based industries
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The above graph shows the contribution of 
copyright based industries in the countries 
listed on the graph. The blue bar represents the 
percentage contribution to GDP and the red 
bar represents contribution to employment. 
As per the study, in Bhutan Copyright based 
industries contributed 5.5% of GDP and 10.1% 
in terms of total employment.

In terms of awareness raising activities, the 
division has organized numerous Regional, 
Sub-Regional and National seminars/
workshops. These workshops and seminars 
have covered various stakeholders representing 
business, copyright-based industries, 
businesses, enforcement agencies, government 
agencies and education institutions. The World 
IP Day has also been used as a major platform 
to disseminate information to educate people 
about copyright. Apart from the numerous 

awareness workshop on copyright and related 
rights, the office also used other awareness 
approaches like, developing and sharing 
brochures amongst the general public, in an 
effort to raise the level of awareness.

Even with numerous awareness activities 
already carried out in the past, awareness 
programs remains a top priority for the 
office. There is a long-term need to continue 
with awareness activities by improving and 
developing new promotional materials to 
suit the needs of changing time and taste of 
people to enhance awareness amongst the 
people. In doing so, in addition to the existing 
promotional materials, the office intends 
to develop other materials like audio spots, 
theme songs, video clips, T.V animation spots, 
comic books in the near future to enhance the 
awareness of copyright and related rights.

Collective Management Organization (CMO)

The Division has been working on 
the establishment of a Collective 
Management (CMO) in the country in 

order to streamline the management of rights.
Bhutan does not have a Collective 

Management Organization (CMO) as of now. 
In the past the financial constraint, marketplace 
and size of the Copyright Industries were 
insignificant to establish a CMO. At the 
same time the existing act doesn’t have clear 
provisions to enable the establishment and 
operation of CMOs.

In the recent years there has been a 
remarkable growth in the copyright sector, 
especially the entertainment sector has 
advanced rapidly. With a sizable market and 
continuously growing creative sector, right 
holders and associations have been strongly 
calling for a CMO. For instance, during 
meetings/workshops right holders have raised 
the need to establish the first music CMO 

in order to facilitate stronger protection and 
promotion of the music industry. However, 
without clear provisions to establish and 
operate a CMO, the consideration to establish 
a CMO would be challenging until the new 
copyright act is adopted. A separate chapter 
stipulating the provisions for the establishment 
and operation of CMO has been proposed in 
the new copyright bill. The provisions on CMO 
would ensure the smooth establishment and 
functioning of the CMOs.

In short, the whole purpose of a CMO is to 
administer the rights of the individual copyright 
owners/authors in collecting remuneration for 
use of their copyright works and to serve as a 
single point of access of copyright works for the 
users. The royalties collected by the CMO from 
the users is then distributed to the copyright 
owners/authors which eases the burden on both 
the copyright owners as well as the users.
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The Department of Intellectual Property, Ministry of Economic Affairs organized the National Copy-
right Award on June 11, 2021. The award is conducted to fulfill the strategic objectives of the National 
Intellectual Property Policy 2018.  Apart from providing incentives for the creators, the Department 
envisages to build awareness on the importance of the copyright system and encourage innovation 
and creativity.
The award for this year was focused on the music industries considering its potential, popularity and 
relevance in the digital era. Mr. Tandin Dorji from the Tandin Music Studio in Thimphu was the 
winner of this year award. The award for other types of creative works will be organized in future.

national Copyright Award 2021
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The Department of Intellectual Property attend-
ed the Fortieth Session of Standing Committee 
on the Copyright and Related Rights (SCCR) 
organized by the World Intellectual Property 
Organization(WIPO) from November 16 to 20, 
2020 through a hybrid platform. The session was 
opened by newly elected Director General of 
WIPO, Mr. Daren Tang.

The SCCR was set up in 1998  and its members 
consists of member states of WIPO and/or of the 
Berne Union, observers, certain member states of 
the United Nations (UN) which are non-mem-
bers of WIPO and/or the Berne Union, as well 
as a number of intergovernmental and non-gov-
ernmental organizations.The SCCR formulates 

Fortieth Session of the Standing Committee on 
the Copyright and Related Rights

recommendation in the field of copyright and 
related rights for adoption by the WIPO General 
Assembly or a Diplomatic Conference.

Main topics that were discussed during the 
fortieth session of SCCR were protection of the 
broadcasting organization,limitations and excep-
tions for educational and research institutions 
and for persons with other disabilities and limita-
tions and exceptions for libraries and archives.

The Department  is also closely working with 
the WIPO for  developing  the National Copy-
right Policy and establishing a Collective Man-
agement Organization on music.
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By this time hotel industry is 
mushrooming in Thimphu, Paro and 
many other places.  I have enjoyed 

painting so much... I live with my huge 
collection.  Occasionally when I need more 
funding to get my material I go out on a begging 
spree ... find potential buyers and cling to their 
feet , they love the way I plead ... I also know 
they have barren hotel walls. They begin to grab 
my works.

Some haggle and keep my works at an 
extremely low prices too. I have sold my works 
to even sales boy under extreme conditions. 

I even exchanged or bartered my works with 

luST FOR PASSIOn
1988 to 2009

angling gears with some locals and departing 
expatriates.

In one instance, I influence a Barbecue 
Restaurateur to buy my works on pretext that he 
has a very busy place and a painting would raise 
the standard of his restaurant.  He excitingly 
agrees to buy but when I arrive with my works 
at his restaurant, he empties his pocket and says 
he has much lesser than the agreed amount. 
However, I know I would also have to spend the 
money on food matters ,so why not get some 
chicken as supplement payment, he is thrilled,  
deal gets closed ,I come home and take my 
family along with other extended members for a 

Proprietor
ARTyanttra
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picnic at Charry next day .We are happy.
Later, after some years when the owner wound 

up his restaurant he had sold these paintings to 
another Restaurateur which we discovered when 
I and my friend decided to go there for some 
snacks.  

My friend was absolutely flabbergasted to see 
those paintings (Punakha Dzong and old houses 
at Babesa) there, and was trying to find out if the 
owner would be willing to sell the paintings for a 
six seven times more than what I had sold it for . 

Owner of course, didn’t want to sell and also 
I had not told my friend the story until may be 
eight nine years later, because; he is a dignified 
Artist himself. He teases me until now about this 
and we laugh at our own circumstances. 

Hotel Druk is amongst stars , I go there 
very gingerly and seek to meet the  manager 
Mr.Jigme Tshering a superb gentleman and show 
my works which still require more polishing , 
with some   consultations with the Proprietors  
management agrees to keep my works and 
in addition they tell me to show my works 
,whatever I paint, every month. 

I’m a Government employee a Government 
revenue cashier and paint during morning and 
evening hours only although, occasionally I slip 
out from office and paint more. 

After three months, I come up with more 
works of which two are done with utmost study 
and specialized technique although I’m a self-
made Painter, I’m overly influenced by Thomas 
Gainsborough a renowned English painter.  One 
Sunday, We (wife clings) take the painting and 
show it to the Manager, he is thrilled, and wants 
to know how much I might ask. Since I poured 
my soul in them, I ask for a little higher this time 
... he instantly agrees to pay.

After I get paid in cheque l come out to my 
wife waiting at the seat in the square.  When she 
finds out how much I got, we choke with joy. 

 I instantly tell her my dream to buy a scooter 
to go places for more subjects to paint and drop 
the kids to school in future and do many other 
chores, but she is not in favor, she is possessive 

too and maybe she is afraid of losing her 
husband, with lots of strong showering of very 
motivating yelling at home we agree. 

I even show her the path to heaven which of 
course, is good things and positive thoughts 
which are on our reach.

It’s almost 1998, now I go places and bring in 
more subjects to work. 

I desire to exhibit at VSO, a British oriented 
Gallery in Thimphu, paint day and night and 
love what I’m doing. I pile a number of works 
and talk to the Gallery organizers there. They 
are very happy and find it very happening 
something coming up at a luxuriously slow 
paced Thimphu.

We set up, put a small commercial in the 
Kuensel for Nu. 250 a very expensive affair those 
days.  I can’t use my salary because it’s only Nu 
750 a month. Thank Gaawd.... I got a wealthy 
wife who earns five six times more than me.

Friends come by.... many Expatriates who 
come during the weekends are capable of 
appreciating and buying artworks because the 
prices are like throwaway.  Even some children 
are thrilled to buy my works from their pocket 
money. I see more happiness and great energy 
rising...

 Exhibition is a runaway success and I become 
a thousandair within a week or two.

With whatever I could save, one weekend I 
rush to Phuentsholing to buy bigger canvases 
and more art materials.

Supportive wife and in laws, growing up 
children, helpful and loving friends, I’m busy 
painting, office works and fishing. I have more 
collection.

I want to send my works further away. Kichu 
resort has sprung up in a sprawling river bank 
at Paro. I don’t have much guts to meet anybody 
there, but intense desire to adorn the walls 
there, as my paintings are like my children 
and want to see them in places where they will 
be appreciated. I look for ways to know who 
the manager may be there and find out it’s 
somebody known to me.  I request him to find 
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out if the Proprietors there would like to see 
some Artworks. 

It’s positive answer from them too and soon, 
it becomes a regular affair of selling my works 
there. So much so, daughter of the Proprietor 
and her husband and I become friends very fast. 
He takes me for lunch to their mansion as well, 
what a blessing to be amongst very successful 
people. They are enterprising beautiful people 
who love beautiful things.

 We even become very naughty and go out 
fishing in places where we are not supposed to.

Crazy energy. We hustle, we bustle, chat all 
stars and moons and sometime dunno what we 
are talking. Visitors from their resort, serious 
Art lovers connect with me and pick up even the 

unfinished works. Thank you sirs.
Then the Next is....
Its 2004 my daughter is doing exceptionally 

well in her curriculum.  She is so hardworking 
we have difficulty keeping a pace with her. She 
wants to study in India and her aunt and uncle 
come forward to support her like parents. 

We send her to Bangalore and realize money 
needs to be poured in gushes. 

Way out now is selling painting and loans. I 
paint and paint more but never deter from being 
faithful to my soul in painting any subjects.

BTCL chain hotels tucked amongst pines 
in Paro and Thimphu core, I show my works, 
they like them and buy whatever I have and in 
addition they too inform me they require some 
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hundred paintings. I jump and scream with joy 
not just for money that I might get but for the 
joy that I would be deriving from painting new 
places and subjects. They issue me an office 
order too and make me sign for submitting 
my works on allocated time or face penalty 
payments. It’s a beautiful pressure.

I then need time and that is what I lack 
because kids to take care of and office matters to 
attend. I request for extraordinary leave.  They 
approve, although, not so easily.

I sit down to paint and in three months’ time 
I come up with about 200 or more paintings. 
Money eases the pressure to pay for the school 
fees in India for my daughter.

 It’s about 2007 now, although I had applied 
for resignation in 2004, I had to withdraw for 
some sweet reasons. 

 Director said I would be permitted to go 
fishing and painting on top of my works of 
Accounting.  They trusted and auditors never 
issued any objections. It was a buttery sailing.

 The demand grew, people started looking for 
me to paint for them. I’m extremely grateful to 
our visionary Kings here. They always aspired 
for the welfare of people and encouraged citizens 
in every walks of our lives. 

They disciplined us, they nourished and 
nurtured us from the most primary levels.

 I shall remain grateful for all the lives that 
might come in my life. May I be reborn here 
again because, I may not have served well 
enough. We were blessed at ARTyanttra  when 
His Majesty paid  Royal visit and said he has 
lot of my and many other painter’s  works in 
his palace. This is how Kings motivated every 
citizens.

Hotel Pedling is done, I haven’t gone in even 
for once but sense they need to put some souls 
on the walls there. I contact the Manager a 
friend there and again get to paint more.

 I comb Punakha and Wangdue region for 
subjects during tours that I’m asked to go for 
Business income tax collection with the Team.

Beside this, there are other Art lovers wanting 

to buy my works. Parliamentary hall comes 
up, Minister’s enclaves come up, and Pressure 
mounts. I have difficulty juggling and balancing. 
After all, what I love doing starts paying off too. 
So this time around I’m determined to quit my 
other work. I put up my resignation and appeal 
verbally too, they accept. 

I’m home, now onwards and start to get 
organized for fulltime painting. 

However, in the nights certain kind of fear 
grips me.... Will I be able to find market for my 
works, will I make enough money to support all 
in the family?  Daughter graduates, son is still in 
college. I shiver and can’t sleep well.

My wife noticed,  I talk my fear out to her , 
she comes with a iron fist and tells me she can 
feed 20 heads without any problem including 
me . She can even employ me as a house maid? I 
laugh, it solaces me a lot and next morning, I get 
up with determination and conviction to make it 
happen.

 Few Expatriates who are still around, hotels 
and a certain very local clientele is around. I 
make a list of eligible ones and send some notes 
out.

Most are very happy to visit my home and 
see the works. I do have a lot of good works 
piled up. I make it very affordable, they grab. 
Within a week or so most of my works are 
gone and the money that comes in my coffers is 
larger than 3 months’ salary. I feel comfortable 
financially and with a sigh of relief, I get down 
to paint seriously, paintings pile up. I also know 
I can’t always invite and ask my clientele to buy 
paintings, I dream of opening a showroom 
eventually.

ARTyanttra
An Art gallery begins to take shape.

 
I often go to handmade paper factory to buy 

paper and find lot of tourist’s movements there.
I try to find out if I can hire any space around 

there and speak to a younger friend of mine who 
has his house there and one of his bedrooms 
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faces roadside and has a door too. It’s 2009 and 
I request him if I could hire. He doesn’t decide 
and I forget about it for a long time.

I carry on working in the same fashion and 
from home only. I’m still on the lookout for an 
appropriate and affordable space. It’s 2012, and 
I’m still working from home.

One morning this friend of mine calls me 
and tells me to take the room.  Wow the delight 
is boundless.  I set up my showroom and print 
some cards and send it out to guide friends 
.Some tourists start to trickle in and after about 
a week or so a small group of humble Indian 
family come in and love what they see  and 
Father, mother , daughter and son or in- law 
buy one each and my first sale occurs. They love 
what they choose.

Soon, I also decide to invite my other Artist 
friends to display their works in my Gallery 
because I know we have a shortage of places 
to showcase our works for actual sale. I also 
understand our plight to a great extent. All of us 

who paint also need to make many ends meet 
.I even offer to buy their works to give them 
certain support and bring some happiness to 
their minds. We want to grow together.  Good 
things start happening.  We are doing well.  

Long, long ago may be 9 10 years back a 
great well-wisher of mine had suggested me 
to take a space here at the industrial shed at 
Chamzamtog. I had shown very little interest 
because of its remoteness. One day, we meet at 
a certain gathering, we discuss lot of affairs and 
his heart seem to carry a corner for me always 
and tells me if I still like a place here. 

This time around I say yes, thinking it would 
be wonderful to have a bigger space where 
I would work full-fledged and with great 
abandon. Its 2013, I’m asked to submit what for 
I want to hire the space and when they find out, 
it’s for beautiful cause, they allot it.

I’m still not very certain and don’t take any 
action until one day when they threaten to 
allot the space to somebody else. I jump in my 
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kind of slow motion action, I surrender the old 
showroom, move all the paintings here. Display 
them and set up my studio and start painting. 
This is bigger place but very little works, Gallery 
looks empty empty.

I ask friends to bring their works, they too are 
like me all wilted type because the Gallery is in 
the remotest corner. I shout at them and again 
show them where the path to heaven is, motivate 
and command. They begin to bring in their 
works.

Beginning happens without any pomp and I 
only wish to make my first sale, so I can pay the 
rent.  I notice lot of tourists coming to Weaving 
center but anybody hardly come to our Gallery. 
I’m wishing someone to come by and discover 
us.

After two days some locals come in and 
excitingly say if so and so saw this place he 
would empty the Gallery.

Again some more people come by look 
around and go, finally some tourists to come by, 
I show them around they too are happy to see 

paintings and leave.
On the third day, I hear a bit of energetic 

voices and three persons enter the Gallery 
with a young guide. They look around and 
show lot of excitement and admire Bhutanese 
architecture and landscape painting, they choose 
three vertical sized paintings and go away 
for sightseeing assuring me to come back by 
afternoon and truly come back and with much 
enthusiasm they pick up the paintings. First sale 
occurs.  After the photo session when the guests 
leave, we breathe a sigh of relief, I photograph 
the money and thank this great energy. No more 
worries for rent payments. I resume painting.

I connect with guides , spread the words 
about how an expanding group of painters are 
displaying our works on Bhutanese culture , 
landscape,  architecture, people and spiritual 
paintings,  by now,  even traditional painters 
start to bring in their works in various mediums. 
Lot of guides find it interesting place to come by, 
because many visitors look for Artworks they 
say.
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Soon we are blessed, we add new ideas, 
many painters join, and I welcome and request 
seasoned painters and encourage the upcoming 
young painters too to bring in their works. 
Amongst them some are fulltime painters, 
some drive taxi or work in the Government 
organizations, some at bakeries or some other 
organizations to support their passion. Some are 
doctors, architects, digital artists or animators 
to Bankers or officers and policemen to security 
guards.

Very often, when they need ready cash, we 
buy their painting as well to ease their financial 
crunches.

We keep piling our Gallery with hundreds of 
paintings and our Gallery looks like a Bazar of 
paintings.  

Visitors find it amusing, some get confused 
and have difficulty making a decision as to 
which to take back home because of the jungle 
of paintings.  We run out of space, so we start 
bunching canvas paintings as most visitors don’t 
want to take frames.

From 2014 onwards the Gallery starts flying 
high , visitors come in hordes,  they help 
themselves , pick up works they love to take back 

home, they grope amongst piles and pick up 
paintings which we had  presumed would never 
find buyers . More painters trust the Gallery and 
bring in their works with great enthusiasm and 
all of us benefit from the supports that we get 
until 2019.

2020 is a disaster, we begin to fear to come 
closer to visitors. By March Government alerts, 
flights slowly gets banned, gates start closing, 
tourists stop going places. News from China is 
terrifying, Italy is hard hit.  India catches the 
virus, Bhutan declares its first positive case 
travelling from abroad. It’s a break. All gets 
halted. Tourism is hit hard, handicrafts and 
hotels and all business come to screeching halt. 
All topsy-turvy.  2021 faces lockdown after 
lockdowns.  

We are where we had not begun, at this 
moment. We are fighting hard to save the 
human race.

 Although, business is absolutely halted none 
of the artists have stopped painting, whether we 
come across any buyers or not. I’m even finding 
time to paint small things to send them out as 
gifts to our well-wishers to express our gratitude 
for all the support that we got.
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M-Studio is a record label based in 
Thimphu, Bhutan established on the 
11th of November, 2011. They are the 

founders of B-Pop (Bhutanese popular music) 
and they are a major contributor to the RAP 
Revolution of Bhutan. M-Studio is credited for 
starting the independent music scene in Bhutan 
and currently all independent recording studios 
follow the business model set up by M-Studio. 
Besides being a recording studio, they have also 
formed a small informal association of young 
Bhutanese talents who are working towards 
changing the scenario of modern music in 
Bhutan and bring it at par with the rest of the 

M-Studio
Promoting Creation

world. 
B-Pop a short for Bhutanese Popular Music; a 

genre of Bhutanese modern music and coined 
by Choeying Jatsho, the proprietor and music 
director of M-Studio. It has now graduated 
to being a standard term for Bhutanese 
music that is comparable to western music. 
How they define B-Pop is that it is a form 
of contemporary Bhutanese music that can 
take the form of any other genre in the world 
however, with a hint of Bhutanese essence. 
They have created over 300 B-Pop songs over 
time. 
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The first B-Pop concert named the B-Pop 
Night was held on 19th May, 2014 at the Royal 
Textile Academy, Thimphu, Bhutan and later 
in 2018 an exclusive B-Pop show was held 
on the 29th of May 2021 which was a grand 
success. In preparation for the show, they 
called for original compositions and chose 14 
artists to showcase their original compositions 
to the Bhutanese population. This show also 
had a segment on “Copyright Awareness”, 
a five minute documentary portraying how 
B-Pop artists feel about copyright and piracy. 

Choeying Jatsho from M-Studio has been 
a firm believer and promoter of “Copyright” 
and has been guiding many upcoming artists 
on original compositions and associated 
rights. His main objective as of now is to 
educate the public as much as possible 
because most copyright violations in Bhutan 
is merely due to gross negligence and lack of 

knowledge. 
Knowing that the government, the 

Department of Intellectual Property, to be 
specific is doing all that it can to promote 
and uphold the copyright law in the country, 
the M-Studio team has realized that the 
stakeholders should do their parts as well 
to educate and spread awareness. Since the 
studio deals with a lot of young artists on 
a daily basis, the M-Studio team always 
make it a point to spend a few extra minutes 
to educate the artists on the concept of 
copyright. 

While the decision makers do their 
part to propose, enforce and amend the 
copyright law, M-Studio has personally t                           
aken up the responsibility to ensure that the 
artists and audience understand copyright in its 
entirety, one person at a time. 
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TRADeMARKS
InTRODuCTIOn

A Trademark is a sign that helps the 
customers to easily identify and 
differentiate the goods/products or 

services produced or provided by different 
enterprises. Any distinctive words, letters, 
numerals, drawings, pictures, colors, logos or 
combinations may be considered a trademark. 
Some countries also allow for the registration 
of less traditional forms of trademarks such 

as three-dimensional shapes, sounds and 
olfactory (smells) signs.

Most often people refer to their trademark 
as brand. However, technically a brand is 
much more than just a trademark. A brand is 
what a business stands for. It is the perception 
or the association that a customer has for 
the business’s products, services or business 
itself. A trademark is a crucial component of 
a brand that helps to convey the brand to the 
customers.

examples of Trademarks
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Benefits of a trademark

Types of Trademark

The Trademark Registry was established in 1997 to register and provide protection to the filed 
trademarks in Bhutan. The Registry is under the Industrial Property Division of the Department and 
manned by four officers and two support staffs. With the gradually growing awareness about Intel-
lectual Property particularly trademarks in the country, the functions and responsibilities of Trade-
mark Registry have been progressively increasing. 
Mandates 

TRADeMARK RegISTRY

•	 Used to distinguish goods and services from different enterprises.
•	 Identifies the source of the goods and services.
•	 Prevent customers confusion and makes it easy for them to identify the goods and services. 
•	 Acts as an indication of quality.
•	 Promotes customer loyalty and builds goodwill.
•	 Grant right to the trademark owner to prevent others from using his/her/its trademark in 

their goods or services.  
•	 Generate revenue through licensing, assignment and franchising.
•	 Used as collateral for obtaining finance.

1. Trademark – Identify and differentiate goods/products of different enterprises. Eg. NIKE, 
SONY, SAMSUNG, BIO BHUTAN, TSHEJOR, etc.

2. Service mark – Identify and differentiate services of different enterprises. Eg. KFC, DHL, 
BOB, BBS, etc.

3. Collective mark – Identify goods or services of associations or cooperatives. Eg. MELINDA, 
TEQUILA, CICERO, CPA, etc.

4. Certification mark – Indicate goods or services complying to set standards. Eg. ISI, 
WOOLMARK, BHUTAN ORGANIC, MADE IN BHUTAN, etc.

5. Well-Known mark – Famous marks. Unlike other types of trademark, the Well-Known mark 
enjoys additional protection. Eg. APPLE, GOOGLE, FACEBOOK, SAMSUNG, COCO 
COLA, etc.  

•	 Registration of trademarks  in line with the Industrial Property Act of the Kingdom of 
Bhutan and other international standards; 

•	 Provide advisory services on trademarks;
•	 Conduct awareness programs on trademarks; 
•	 Review and update legislations/policies;
•	 Co-ordinate WIPO’s programs on Trademark and Branding; and   
•	 Carry out adhoc works
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Registration services:

Trademark registration adds great value to 
a business. The Trademark applications can 
be filed for registration by duly filling-up the 
application form (TM Form 7) available on the 
Department’s website. 

The Trademark application can be filed for 
registration to the Trademark Registry using 
the following filing systems:

 1. National System (NS); and 
 2. Madrid System

Under the National System, the Bhutanese 
applicants have the options to file their 
Trademark applications either by themselves 
or through registered local IP agents. However, 
the international applicants are required to 
file their Trademark applications only through 
registered local IP agents. 

The Madrid System is used to file 
Bhutanese Trademarks abroad. Majority of 
the international applicants uses this system 

to file their Trademarks abroad including 
Bhutan. Unlike the NS, the Madrid Filing 
System (MS) has several advantages for the 
owner of the mark. After registering or filing 
your Trademark with the Office of origin 
(local IP office), the applicant has to file 
only one application, in one language, and 
pay one fee instead of filing separately in 
different languages and paying separate fees 
in each in each IP office of other countries 
where you want to register your Trademark. 
The MS functions according to the WIPO 
administered treaties viz. Madrid Agreement 
Concerning the International Registration of 
Marks and Protocol Relating to the Madrid 
Agreement Concerning the International 
Registration of Marks. Bhutan is member 
to both the Madrid Agreement and Madrid 
Protocol since 2000. 

Upon receiving the Trademark application, 
it is processed through the IPAS (Intellectual 
Property Automation System)

Registration criteria:

As per the Industrial Property Act of the KIngdom of Bhutan, amongst others, a mark cannot be 
registered if it is:

•	 incapable of distinguishing the goods or services of one enterprise from those of other enter-
prises (Descriptive and Generic marks);

•	 contrary to public order or morality;
•	 deceptive marks that is likely to mislead the public as regards to the nature, quality or geo-

graphical origin of the goods or services;
•	 identical with or is an imitation of an armorial bearing, flag, other emblems,a name, abbrevia-

tion, official sign or hallmark adopted by the State or intergovernmental organizations;
•	 marks that are identical/similar to Well Known marks; and 
•	 marks that are identical to earlier registered marks.

estimated processing time for registration
The length of processing time depends on 
whether the application is procedurally in order 
and whether the mark faces objections. In the 
absence of any such objection, the registration is 
processed within 6 to 7 months after the sub-
mission of the application. 

Term of protection

The registration of a trademark is valid for 10 
years from the date of application. Protection 
can last indefinitely subject to payment of re-
newal fees every 10 years and with proper use of 
the mark.
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Benefits of registration:

•	 Obtains an exclusive right on the trademark and can prevent others from copying or using 
your trademark

•	 Appears in the trademark database/search facilities, thereby discourages and prevents others 
to register your trademark

•	 Receives a registration certificate which will act as prima facie evidence in case of infringe-
ment

•	 Helps to file for trademark registration in other countries

Statistical Overview

Figure 1

Figure 1 illustrates the number of Trademark 
applications filed and registered through 
the NS and MS. As of 2020, a total of 20,238 
applications have been filed and out of which, 
466 are Bhutanese applications. A total of 
15,758 applications have been registered 
including 294 Bhutanese applications. 
The other applications are at the various 
stages of registration procedure or expired 
viz. formality examination, substantive 

FIguRe 1: Record of Trademarks filed and registered from 1997 to 2020

examination, withdrawal, refusal, abandoned, 
publication, etc. The Trademark application 
filings through the NS are high during 
the initial years of the launching of the 
registration system. With the accession 
to the Madrid System in 2000, the filings 
through the NS has drastically reduced and 
complemented by the MS. Over the years, 
there has been a steady increase in the filings 
through the Madrid System. 
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Figure 2: Top Ten International  Trademark application filers to Bhutan

Sl. 
no. Country no. of 

Trademarks filed
1 Switzerland 5769
2 United States of America 2903
3 China 2594
4 India 1491
5 Germany 1159
6 Japan 726
7 Italy 587
8 France 545
9 United Kingdom 488
10 Luxembourg 357

Figure 3: Top ten Trademark classs filed

Sl. 
no. Class numbers

1 Class 45 – legal services; security services for the physical protection of tangible property and indi-
viduals; personal and social services rendered by others to meet the needs of individuals 6,212

2 Class 9 – apparatus and instruments for scientific or research purposes, audiovisual and informa-
tion technology equipment as well as safety and life-saving equipment 2,884

3

Class 5 - pharmaceuticals, medical and veterinary preparations; sanitary preparations for medi-
cal purposes; dietetic food and substances adapted for medical or veterinary use, food for babies; 
dietary supplements for human beings and animals; plasters, materials for dressings; material for 
stopping teeth, dental wax; disinfectants; preparations for destroying vermin; fungicides, herbi-
cides.

1,896

4 Class 35 - advertising; business management; business administration; office functions. 1,643

5
Class 3 - non-medicated cosmetics and toiletry preparations; non-medicated dentifrices; perfum-
ery, essential oils; bleaching preparations and other substances for laundry use; cleaning, polishing, 
scouring and abrasive preparations.

1,400

6 Class 42 - scientific laboratory services, engineering, computer programming, architectural servic-
es or interior design. 1,378

7 Class 25 - clothing, footwear, headwear. 1,317

8

Class 30 - coffee, tea, cocoa and artificial coffee; rice, pasta and noodles; tapioca and sago; flour and 
preparations made from cereals; bread, pastries and confectionery; chocolate; ice cream, sorbets 
and other edible ices; sugar, honey, treacle; yeast, baking-powder; salt, seasonings, spices, pre-
served herbs; vinegar, sauces and other condiments; ice [frozen water].

1,300

9 Class 41 - education; providing of training; entertainment; sporting and cultural activities. 1,204
10 Class 12 – vehicles and apparatus for the transport of people or goods by land, air or water. 1,171
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The total revenue generated from registration of trade-
marks amounts to Ngultrum 136 million including 
CHF (Swiss Franc) 2 million as of 2020. The Trademark 
Registration system is the major revenue generator for 
the DoIP. The Trademark Registry earns Swiss Franc 

Recorded of Revenue generation through Trademark Registration from 2000-2020

from the international Trademark applications that are 
designated to Bhutan for registration through the Madrid 
System. The amount generated in terms of Swiss Franc 
is directly deposited to the Royal Monetary Authority of 
Bhutan. 
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“Majority of the international 
applicants use this system to 
file their Trademarks abroad 

including Bhutan.”



Annual Magazine 202140

The Department of Intellectual Property 
(DoIP) in collaboration with World 
Intellectual Property Organization 

(WIPO) has initiated a five-year (2019 – 
2023) project titled “An Enabling Innovation 
Environment to Strengthen Business 
Competitiveness through Brands and Designs” 
(EIE-BD) with the objective to empower the 
national stakeholders to increase their business 
competitiveness through effective use of the IP 
(Intellectual P roperty) system.

An MoU on the project has also been 
signed between the Hon’ble Tengye Lyonpo 
and the Director General, WIPO for the 
implementation of the project on September 
17, 2019.

Under the ambit of the project, a Branding 
Bureau (BB) comprising of relevant officials 
from the Department of Cottage & Small 
Industry (DCSI) and DoIP has also been 
established w.e.f April 26, 2020 coinciding with 
the World IP Day. The BB provide advisories 
to the interested local businesses on branding 
their products and services, covering both IP 
and non-IP related areas.

As a pilot activity under the project, 
the OGOP was selected to be assisted by 
strengthening its branding strategy. The 
international experts hired by the WIPO 
provided training on branding and IP to the 
concerned officials of the Queen’s Project 

A project on Branding - eIe-
BD (enabling Innovation 
environment to Strengthen 
Business Competitiveness 
through Brands and Designs)

Office managing the OGOP. The experts also 
designed the new packaging materials and 
developed a comprehensive branding strategy 
for the OGOP. 

Some of the ongoing and accomplished 
activities implemented under the EIE-BD 
project are as follows:
•	 Establishment of the Branding Bureau on 

April 26, 2019. 
•	 Conducted national seminars and 

workshops for the business communities 
on branding.

•	 Capacity building and training for the BB 
members.

•	 Developed the branding strategy and 
packaging for the OGOP products 

•	 Development of Self-Help Branding 
tools for the entrepreneurs which will be 
uploaded on the DoIP’s website for public 
access (on-going)

•	 Assistance in branding and online 
marketing to selected CSIs and Water-
based industries (in the pipeline)
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MADRID 
The International Trademark System 

Chhimi Lhazin
Former Staff, DoIP
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•		 Madrid	Agreement	Concerning	the	
International Registration of Marks (1891 
and last amended on 1979) and Protocol 
Relating to the Madrid Agreement 
Concerning the International Registration 
of Marks (1989 and last amended on 2007)

•	 Commonly	known	as	the	Madrid	System	
is administered by World Intellectual 
Property Organization (WIPO)

•	 Covers	124	countries	representing	80%	of	
the world trade.

Trademark filing route.

A. National trademark system: File 
individually with each national Intellectual 
Property (IP) offices.

B. International trademark system: File 
in one national IP office and designate 
multiple countries under the centralized 
Madrid System.

Why Madrid System is important to 
trademark holders?

Obtaining trademark rights in a home IP office 
may be simple, however,  it may be complicated 
and time consuming to file individually in a 
foreign country as it involves appointment 
of a lawyer, payment of translation fees, 
payment of registration fees in local currencies, 
administrative procedures, post registration 
management and many more.

The Madrid System provides a cost-effective 
option to trademark holders for expanding 
their markets in multiple international 
jurisdictions. It enables them to apply and 
maintain protection in 124 countries with a 
single procedure, in one language and one 
set of fees. Further, it allows the holder to 
easily manage the brand portfolio through a 
centralized system and provides unlimited 
option to expand the protection into new 
markets after the initial registration. 

Who can file an international Trademark 
application?

Trademark holders exploring foreign markets 
and having a personal or business connection 
to one of the member country can file an 
international application. The connection 
may be either domiciled, have an industrial or 
commercial establishment, or be a citizen of 
one of the 124 member countries.

Bhutan is  a member to the Madrid System 
since 2000 and therefore, trademark holder 
who is a national or domicile or having 
industrial or commercial establishment 
in Bhutan is entitle to file an international 
application through the Department of 
Intellectual Property (DoIP).

How does it work?

Filing an application through the national IP 
office (Office of Origin) is mandatory to file 
internationally. The international application 
must designate at least one member country 
other than the Office of Origin. The Office of 
Origin certifies the application and sends to the 
International Bureau (IB) of WIPO in one of 
the filing language (English, French, Spanish).

The registration fee in Swiss Francs consists 
of Basic fee, Complimentary fees and 
Supplementary fees. The Least Developed 
Countries (LDC) can pay only 10% of the basic 
fee while filing an international application. 

The IB upon formal examination of the 
international application communicates to the 
national IP office (s) of the designated member 
country (s). The national IP offices examines 
based on their national laws and a decision 
must be provided within 12-18 months of the 
filing.

Post registration procedures are simplified 
by allowing the holder to make a single 
request directly to the IB for any changes in 
ownership, name or address, limitation of 
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goods and services, cancellation, renewals and 
more. Further, the protection of trademark 
can be extended at any time during the 
post registration period by requesting for 
subsequent designations wherein the holder 
can add the territories of commercial interest.

Other benefits of Madrid System

•	 Favorable	environment	for	foreign	
investment and ease of doing business.

•	 Facilitates	foreign	trademark	protection	
as designated contracting party for other 
member states.

•	 Generates	revenue	in	foreign	currency	
from designation fees.

•	 Increase	activities	and	fees	from	
mandatory requirement to file an 
international application through Office of 
Origin.

•	 Benefits	country’s	exports	through	the	
simplified trademark protection abroad.

•	 Offices	not	mandated	to	conduct	formal	
examinations, nor to classify goods and 
services.

•	 Increase	international	applications	
create novel advisory services for IP 
professionals including the requirement 
for representations during the refusals in 
an international application.

I am optimistic the above information would 
benefit the trademark holders, entitled 
by nationality, or domiciled, or having an 
industrial establishment in Bhutan to file an 
international application designating their 
desired export countries. It is even more cost 
effective for holders from the Least Developed 
Countries with a reduction of 90% of the 
basic fee. Notably, statistics with DoIP shows 
constant growth in in-bound international 
applications designating Bhutan, however, 
out-bound international application filing 
facilities are yet to be utilized. My profound 
appreciation to DoIP for providing me this 
platform to contribute on the IP protection 
system.

“The 
international 

application must 
designate at least 

one member 
country other 

than the Office of 
Origin.”
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CDK
Driving sustainable fashion in Bhutan

By Catherine Jewell and Ella Marie Thomson, 
Information and Digital Outreach Division, WIPO

CDK is an emerging 
sustainable fashion line 
that gives a modern 
interpretation to traditional 
Bhutanese designs.
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The company creates contemporary silhouettes using 
handloom fabrics with Bhutanese motifs and textiles. 
Working exclusively with Bhutanese female weavers, 

CDK is a proud supporter of women’s empowerment and a 
committed promoter of Bhutan’s weaving culture.

For CDK’s owner, ChandrikaTamang, designing clothes 
started as a sideline activity during her school days. It never 
occurred to her that design would someday become an integral 
part of her life, or that her hobby-turned-passion would 
become her profession.

“Before getting into the industry in Bhutan, I was a banker,” 
says Ms. Tamang. “After graduation, I was looking for a secure 
job and ended up in the banking sector, but spent my free time 
ripping clothes and stitching them back together. It took me 
about six years to realize that design was my calling.”

After training in Basic Apparel and Tailoring in India, Ms. 
Tamang’s thirst for creativity led her to start designing and 
making clothes from home. “I would learn about designing 
for hours from the Internet,” she notes. “It soon dawned on 
me that I could set up a business that could help fill a void in 
the Bhutanese fashion industry, create local employment and 
help promote and preserve Bhutanese textiles. I went with my 
gut feeling and decided to take up designing full-time in 2016. 
That’s when I set up CDK.”

Since then, the designer has gone on to win many awards. In 
2017, she won the National Woman Entrepreneur of the Year 
award, from the Department of Cottage and Small Industry 
(DCSI) under the Ministry of Economic Affairs. Ms. Tamang 
has also represented Bhutan in many international fashion 
shows and policy fora.

Sustainability is a priority

Ensuring that CDK is an ethical fashion label that supports 
women’s empowerment and sustainability goals is a priority. “I 
want to make changes in my own small way. It’s important to 
me that I don’t forget my roots. I love working with different ar-
tisans and to give value to local products,” Ms. Tamang explains.
In line with CDK’s motto “quality over quantity,” the company 
uses ethically sourced, high-quality, biodegradable raw materi-
als and natural dyes and works to minimize waste, for example, 
by ensuring that off-cuts are made into accessories or decora-
tive items. As a textile brand, the company is keenly aware of its 
impact on people and the planet. “My dream is for the fashion 
industry, at least in Bhutan, to go green,” she notes. “As CDK’s 
brand develops, we plan to use certified, Bhutan-sourced, or-
ganic raw materials, like cotton.”

ChandrikaTamang, founder of CDK
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“It’s no longer 
enough to reduce 
our impact on 
the planet. Our 
aim is to leave 
the environment 
and communities 
we touch .better 
off through our 
conscious actions.”
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(Photo: Courtesy of CDK)

CDK is committed to 
increasing sustainability 
by empowering home-
based weavers to preserve 
and promote the culture 
of weaving and to reduce 
waste whenever possible. 
(Photo: Courtesy of CDK)

“We are deeply committed 
to the communities, 
artisans, weavers and 
seamstresses we work 
with. Together, we hope 
to create long-lasting and 
low-impact products to 
be cherished both today 
and tomorrow, keeping in 
mind that no person (or 
animal) is harmed as we 
make our pieces.”

ChandrikaTamang, founder of CDK
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Today, CDK is recognized as a quality fashion brand
in Bhutan and now has its sights set on the 
international market. 

(Photo: Courtesy of CDK)
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A holistic approach to business 

Community is at the heart of CDK’s business. 
Convinced that collaboration is the best path 
forward, the company is working closely with 
its customers, suppliers and makers. “We are 
deeply committed to the communities, arti-
sans, weavers and seamstresses we work with. 
Together, we hope to create long-lasting and 
low-impact products to be cherished both today 
and tomorrow, keeping in mind that no person 
(or animal) is harmed as we make our pieces,” 
the designer says.

“We are committed to adopting a multifacet-
ed, holistic approach to the way we operate the 
business, from the way we manage the lifecycle 
of the products we develop and the materials we 
use, to the way we work with local artisans.”

Not content to simply reduce its carbon foot-
print, CDK is taking its commitment to sustain-
ability to the next level. “It’s no longer enough 
to reduce our impact on the planet. Our aim is 
to leave the environment and communities we 
touch better off through our conscious actions,” 
Ms. Tamang explains.

“We have set out a roadmap to track our 
impact. Our aim is to enrich and educate, and 
to collaborate with the communities we work 
with to cherish the materials we use and min-
imize waste. By weaving only the amount of 
fabric needed we are also working towards the 
zero-waste design concept. Handspun, hand-
woven and hand-stitching methods reduce the 
electricity used and also allow each artisan to 

add their own individual touch, and their love 
and affection to the product,” MsTamang notes.

From 2022, CDK will publish its Social Con-
science Report every two years. The report will 
include detailed updates on progress with its 
sustainable actions.

Building brand recognition

Recognizing the importance of building brand 
recognition, customer confidence and loyalty, 
in 2018, CDK registered its first trademark. In 
2019, the company was among the winners of 
the Annual National Trademark Award from the 
Department of Intellectual Property of Bhutan 
for its achievements.

“We are using the trademark to promote our 
branded products, including on social media. 
Today, our brand is recognized as a mark of 
quality design by our customers and among the 
business circles of Bhutan. Our recent audience 
with our King and Queen further boosted our 
reputation in the market,” says Ms. Tamang.

CDK is now planning to diversify its range by 
opening a “slow” luxury clothing brand from 
Bhutan. The new line reflects a high-value/
low-volume ethos that emphasizes quality over 
quantity. This move is fully aligned with the 
company’s goal to increase sustainability by em-
powering home-based weavers to preserve and 
promote the culture of weaving, reducing waste 
whenever possible.
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Copycats try to spoil the party

While CDK is enjoying commercial success, it 
has also had its share of challenges, especially in 
terms of infringement of its original designs. “IP 
is new to the business community in Bhutan, 
and there are many cases of IP infringement in 
the textile sector,” Ms. Tamang reveals. “During 
the pandemic, we launched our hand-woven 
raw-silk tego (national dress), one of our origi-
nal designs. Now you can see copies of it every-
where. It’s really disheartening, because this 
sort of activity discourages creative people from 
coming up with new ideas. It’s also expensive to 
register IP rights for each product when you are 
a small and new business.”

Like many other small businesses, the pan-
demic has also taken its toll on CDK, which has 
had to reduce its workforce. Today, it employs 
just four permanent staff and eight home-based 
weavers, whereas before the health crisis it had 
11 permanent staff and 40-plus home-based 
weavers. Undeterred by these setbacks, CDK has 
set its sights on the international market and is 
planning to expand the number of home-based 
tailors it works with.

CDK is gaining increasing popularity in Bhu-
tan, thanks to the hard work and determination 
of Ms. Tamang and her team. The company’s 
innovative design concepts, forward-thinking IP 
strategy and holistic approach are what make it 
one of Bhutan’s most exciting upcoming SMEs.

(Photo: Courtesy of CDK)

CDK lives by the motto, “quality over quantity.” It uses ethi-
cally sourced, high-quality, biodegradable raw materials and 
natural dyes.
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Patent
Introduction 

A patent is the title granted by the 
competent authority for the protection 
of an invention for a certain period 

of time in the particular jurisdiction. It gives 
the inventor an exclusive right to exercise his 
tangible creative asset for certain duration 
which in return requires to disclose the patent 
information. This creates an ideal situation 
where the public gain access to the inventive 
technology or the information and the inventor 
an exclusive monopoly for a limited time to 
recoup the investment.

Usually the patent is awarded by the national 
patent office after it is being filed by the 
interested applicant for the particular invention. 
The invention can be in any field of technology 
which particularly provide the solution to 
the existing system, making it faster, reliable, 
cheaper and any other means of achieving 
specific activities.  

Patent Classification.

The patent classification can be used to 
search the patent application, classified under 
International Patent Classification system (IPC), 
with dedicated online search system maintained 
by WIPO though there are other classification 
system such as Cooperative Patent Classification 
maintained by the European Patent Office, 
and the US Patent and Trademark Office. This 
system is used mostly by the patent examiners 
and the business entrepreneurs where the 
former mainly use to validate the novelty and 

inventive step of a new patent applications, and 
the latter to seek licensees, buyers or investors in 
that particular technological field. 

Each patent application bears a Classification 
Symbols which specifically indicate the exact 
or appropriate patent family in a highly 
concentrated patent information. The IPC 
symbols (numbers) are provided by the national 
or regional patent offices during the publication 
of patent whereas for PCT the symbols are 
allotted by International Search Authority 
(ISA- the specialized patent searching offices 
designated by WIPO). 

 Accordingly, as per the World Intellectual 
Property Organization (WIPO) the field of 
technology is classified into eight broad sections 
as follows. 

A. Human Necessities
B. Performing Operations; Transporting 
C. Chemistry; Metallurgy 
D. Textiles; Paper 
E. Fixed Constructions 
F. Mechanical Engineering; Lighting; 

Heating; Weapons; Blasting 
G. Physics 
H. Electricity

The IPC System is continuously being updated 
and the new version are published frequently, as 
of now the latest version is 2021.01.  In IPC each 
section is subdivided into classes, subclasses 
and groups (main groups and subgroups). 
The example of IPC symbol for the devices of 
peeling fruits is A23N 7/08.
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Patent Protection

Since IP protection is territorial in nature, the 
interested applicant seeking for protection 
of an invention should file in the respective 
countries where the protection is extended 
in that particular jurisdiction. As Bhutan is 
a member of the Paris Convention  on the 
protection of Intellectual Property, it mandates 
the member countries/contracting parties to 
provide a minimum protection of 20 years, the 
Industrial Property Act of Kingdom of Bhutan 
2001 provides 20 years of protection for patent 
right holders. 

The term of patent protection for 20 years 
clicks from the day the office provides Filling 
Date for a patent application. The Filing Date 
is provided as the application satisfies the 
minimum requirements  for filing the patent 
as it needs to be understood that all inventions 
cannot be a patent but all patents are invention. Source 2: pixabay.com
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Patent Application

The patent application is made up of a request, a 
specification, a claim or claims, an abstract, and 
drawings if available. 

The application request consists of a form that 
request for grant of patent to fill with the title of 
invention, the name and address of applicant, 
inventor, agent, and details of the prior applica-
tion if available. 

The patent specification comprises of the 
detail description of the invention such as the 
history of the invention, the current state of 
the art in that particular field and the problem 
associated with it, and finally the advantages of 
the invention. This section also needs to include 
the claims statement from where the claims will 
be derived later on. 

The claim is the cornerstone of the patent 
application where the monopoly protection 
is sought by the applicant and examined by 
the patent examiner to determine the scope of 
protection. It is crucial to understand that the 
statement contain in the specification but not 
mentioned in the claim becomes the part of 
public domain. In majority, the claim drafting 
is practised by the patent practitioner (agent)/
attorney as the drafting is techno-legal in nature 
and demands clear and concise. 

The abstract provides the technical field and 
the summary of the invention. 

The drawing is required to interpret the inven-
tion to the examiner about its function and the 
technical details to determine its novelty and 
inventive step. 

Patent examination

To recognise an invention as the patent by the 
patent examiners following methods are in-
volved to 
validate during the examination. 
i. Novelty: An invention is considered 

novel if that the invention is not iden-
tical to the existing one globally. This 
means that the invention should not 

have been produced till date of filing an 
application. 

ii. Inventive Step: Since the determination 
of an inventive step is technical, in sim-
ple it is defined as the invention should 
not be obvious to a person having ordi-
nary skills in that field. 

iii. Industrial Applicable: An invention 
must be able to produce on a large scale 
for the benefit of the society. 

However, the patent examiner will be using only 
the claim part of the patent application to ex-
amine its novelty, inventive steps and industrial 
applicability. 

Patent Applicant Rights

Once the patent right is provided, the patent 
right holder – applicant enjoys certain exclusive 
right. Any third parties interested in that inven-
tion and protected by the law of that jurisdic-
tions need to seek the permission of the right 
holder. With the patent the right holder has the 
right to exclude others from making, using or 
selling the invention and even importing that 
particular invention.  The right to patent may be 
transferred, assigned or licensed to any to any 
other person. 

Source 4: pixabay.com
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In fact, when filing a patent application, 
the right shall belong to the inventor and the 
inventor name is inevitably required during 
filing a patent application, however, if the 
applicant is not the inventor a statement 
justifying the applicant’s right to the patent is 
required. Obviously, if two or more inventors 
are involved in filing a patent, the right shall 
belong to them jointly. 

Patent Statistics.

Till the month of April 2020, the Patent Reg-
istry had received a total of 74 applications, of 
which 57 applications are international filings 

and rest the domestic filings. Last year, in 2019-
20, a total of 15 applications were received and 
as of April 2021 the office received only 4 patent 
applications. 
Based on the number of patents filed in Bhutan 
by a country, a total of 14 countries has applied 
for it, the Switzerland being the new member. 
Among the applicant, India leads by the to-
tal number of 26 applications followed by the 
national application - Bhutan of 18 applications, 
Norway 10, Netherland 4, USA 4, Canada and 
Austrian 2 each, and the rest with one appli-
cation. The details of the application filed by a 
country is illustrated with a pie chart below.
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wealth if one could utilize it effectively, however, 
if not it would lead to litigation, infringement, 
and at worst closure of business. Accordingly, 
the significance of patent information on how 
one can utilize it effectively is mentioned below. 

There is a dramatic change in the lifestyle from 
our forefathers and it keeps on improving day 
by day. It  heads on to the direction of more 
comfortable, efficient and faster ways of life. It is 
hard to imagine a similar life of cavemen where 
they relied their foods on hunting with bare foot 
and shelter under the rocks. Today we have a 
refrigerator to store foods, house to shelter, elec-
tricity to lighten our home, and clothes to wear 
apart from the car, gadgets and other hundreds 
of exuberant products to lighten our daily needs. 
As we shift their lifestyle from acquiring basic 
needs to wants, the market keeps on flooding 
with more choices to meet one’s demand. 

However, if we look behind how those prod-
ucts are being produced, there could be hun-
dreds of prototype and experiment being car-
ried out after thorough R&D which the owner 
ultimately files patent application to protect it 
thereby expecting to recoup investment and 
generate profit.  The patent can be filed both 
in the product and process itself. Today, in the 
public database, we have hundred million of 
patent information available free readily. The 
patent information itself could worth bounty of 

use of Patent Information
By Tshering Samdrup

IP Officer
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3.1 Acquire State of Art Technology

There are several patent public databases from 
the big IP offices that stores millions of inven-
tion  technology and is updated frequently as 
and when new patent applications are filed and 
published. As most of the patent applications 
are only filed in developed and robust economic 
countries, it is a great opportunity for the inter-
ested people especially in the small and devel-
oping countries to acquire the latest technology 
in a given field. This method can also be used to 
identify the state-of-the-art technology and to 
further improve it. Further, the patent applica-
tion obtained from the state of art can be used 
to obtain license and know-how from the right 
holder. 

ed due to the ignorance of its same prior art, not 
only the patent filing is very expensive but also 
there is a high chance of rejection due to lack of 
novelty and inventive step.  

Avoid Duplication

Re-inventing of wheel in the field of invention 
can cause a wastage of time and resources as it 
is already available in the databases. It is said 
that, “the EPO estimates that European industry 
is losing US$ 20 billion every year due to a lack 
of use of patent information, which results in 
duplication of efforts such as re-inventing ex-
isting inventions, re-solving problems that have 
already been solved, and re-developing products 
that already are on the market.” Apart from the 
wastage of resources due to duplication, invent-

Transfer of technology

As per the survey it is mentioned that only 
around 37 percent of patents are maintained 
until the end of their term 20 years and in 2019 
around 3.2 million patent applications were filed 
globally. There are millions of patent application 
freely available in the public databases such as 
Espacenet, US PAIR, Patentscope, J-Plat Pat, 
Kipris and many more. Since patent is territorial 
in nature, the patent information obtained from 
the public database can define its territorial 
status where it was protected thus informing to 
utilize it freely without licensing and lawsuit. 
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The power of knowledge and the 
wonders of technology have been 
the dynamic duo powering and 

advancing all kinds of development for 
the global nations and the world at large. 
Technological growth is clearly correlated with 
globalization and adoption of technology by 
developing countries has had profound effects 
on their economies, such as reducing the 
national costs of production, establishing 
standards for quality, and allowing individuals 
to communication from a distance. Objective 
number four of the National IP Policy’s 
(NIPP) seven strategic objectives is focused on 
facilitating transfer of technology. It states that 
the RGoB shall: Assist and encourage the public 
research institutions to collect and disseminate 
appropriate technologies; Collaborate with 
international and national agencies to explore 
and introduce appropriate technologies.

The Department of Intellectual Property 
(DoIP), Ministry of Economic Affairs (MoEA) 
in collaboration with the Korean Intellectual 
Property Office (KIPO) has commenced a 
project on IP sharing theme. The partnership 
oversaw completion of the first Technology 
and Branding project in December last year 
with development of Smart Herb Drying 
Technology and Branding of associated herbal 
products. The project was carried out in jointly 
with the KIPO and the Korean Invention 
Promotion Association (KIPA), the DoIP and 

IP sharing through Appropriate Technology & Branding Project 

the local beneficiary partner Menjong Sorig 
Pharmaceutical Corporation Limited (MSPCL). 
The KIPA is a non-profit organization based in 
Seoul, South Korea, which was established as an 
affiliate organization of the KIPO. 

The IP Sharing Project 2020

The IP sharing project consists of the 
Appropriate Technology (AT) and Brand 
Development project. They are part of the 
Official Development Assistance (ODA) 
program of the Korean government. The KIPA 
and KIPO have carried out a number of these 
projects in the Least Developed and Developing 
countries since 2012 facilitating sustainable 
economic growth and improving the quality of 
life in these countries through the use of patent 
information. The DoIP found such project 
initiative to be highly relevant and exciting both 
in terms of transfer of appropriate technology 
and facilitation of the use of patent information 
for innovative improvements to our local 
products and services. In view of this, the DoIP 
has initiated an engagement process with KIPA 
to take part in this relevant and useful Project. 
In this regard, the DoIP submitted ten project 
proposals to KIPA after consultations with the 
other relevant agencies. The KIPA shortlisted 
six of the ten proposals for further scrutiny and 
selection of the two areas through an onsite visit 
and further discussion with the stakeholders 
and thus to make the final selection.

Two herb-drying machines are already installed in the main Plant at Thimphu and one is being taken to the rural herb collection sites in Lingzhi

By Tempa Tshering
Chief IP Officer
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 Development 

At the start of the project in the last quarter 
of 2019, the KIPA’s technology team had in-
depth discussions with the MSPCL and DoIP, 
on the requirements and specifications of a new 
herb dryer appropriate for the local conditions, 
i.e. both suitable at the plant and the rural 
collection sites. Meanwhile the KIPA’s branding 
team engaged with the DoIP and MSPCL, 
holding discussions on revising corporation’s 
existing logo for its products and creating new 
logos for the herbal products and the company. 
After more than 15 rounds of virtual meetings 
and analysis of herbal materials by experts, the 
Korean teams developed 3 new drying machines 
with major innovations made to the prior art 
existing in an old drying invention along with a 
new herb collection management software app 
and new logos. Additionally, brand promotional 
materials were also created for MSPCL.

Conclusion

Over a course of numerous virtual sessions 
during the pandemic, the IP Sharing Project 
was ushered to its logical conclusion. Two 
herb-drying machines are already installed 
in the main Plant and one is being taken to 
the rural herb collection sites in Lingzhi. 
The brand promotional materials comprise a 
new Trademark for MSPCL’s products, brand 
promotional video, lab coats, paper carry 
bags, business cards, envelopes and badges, 
all emblazoned with the new MSPCL’s logos. 
The Project’s closing ceremony was marked 
with a seminar on Herb Drier Development 
and Branding Strategies for herbal products. 
The virtual seminar provided the participants 
with presentations on the different stages and 
elements of the project, including the challenges 
faced. Around 30 officials from Korea and 
Bhutan attended the closing session.

The Contenders

The KIPA in 2018 received a total of 54 
proposals from 13 countries for the 2020 IP 
Sharing Project. It shortlisted 10 proposals from 
four countries – Bhutan, Ethiopia, Mongolia 
& Vietnam. The KIPA completed the final 
evaluation meeting in February, 2019 in Seoul, 
Korea and selected MSPCL with the “Medicinal 
Plants/Smart Herbs Drying Technology” as well 
as the Brand for its related product for the IP 
Sharing Project in 2020.

Since the start of the project, the process has rigorously constituted of 
discussions with the KIPA technical and branding teams.

Way forward

This is the first IP Sharing Project with the 
Korean partners, but it certainly is  not  the  last. 
The  DoIP  looks  forward to participating in 
similar technology and branding projects. Such 
arrangements are an effective way to transform 
local enterprises through increased innovation  
helping  them  to  leapfrog  into emerging  high-
growth  areas  of  the  world economy.  The  IP  
department would also explore the possibility of 
local manufacturing of these dryer machines for 
drying other agro productsn Bhutan.        

The Director General of DoIP hands over the brand promotional 
materials developed through the project to the CEO of MSPCL.
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The brand promotional materials and new product packaging designed 
for the MSPCl’s herbal products.
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Patent information as a statistical tool is 
important for both companies in main-
taining market competitiveness and 

governments in designing and implementing 
policies that are aimed at economic growth. 
An example of using patent data as a statisti-
cal input for policy making is the introduction 
of Bayh Dole Act in the US. Prior to the Bayh 
Dole, fewer than 250 patents were issued to 
universities per year. In 1980, the federal gov-
ernment, through federally supported research, 
had accumulated approximately 30,000 patents 
of which fewer than 5% led to new or improved 
products. Many patents were not being used as 
the government did not have either the resourc-
es or a clear policy directed towards developing 
and marketing the inventions.  

Considering the lack of commercialization of 
federally funded research, then Senator Birch 
Bayh collaborated with then Senator Robert 
Dole and drafted, the “Government Patent 
Policy Act of 1980,” which later became the US 
Bayh Dole Act and came into existence in 1980. 
In its core the Act aimed at increasing compet-
itiveness and economic renewal effort, with an 
aim to re-link research from academia with the 
mainstream economy. The Act permitted trans-
ferring sole control of federally funded inven-
tions to universities and businesses operating 
with government agreements for the purpose 
of stimulating R&D and commercialization. 
Default ownership of the IP and the capaci-
ty to discuss and negotiate exclusive licenses, 
were considered important to accelerate private 
sector investment in the development of the 
government-funded innovations. The Act also 
contained provisions concerning incentivizing 
inventors, obligations for the universities to 

PATenT InFORMATIOn In POlICY MAKIng
(source: WIPO)

prefer licensing agreements with domestic and 
small businesses and making reasonable efforts 
to secure commercialization of the federally 
funded inventions.  

Since 1980, over 4,000 new companies have 
been formed based on a license from an aca-
demic institution. It has been estimated that 
the economic benefits flowing from universi-
ty licensing activities add about $41 billion a 
year to the United States economy and support 
hundreds of thousands of jobs. The Act is also 
often credited with successful and commercially 
available products and services such as magnetic 
resonance imaging (University  of Wisconsin–
Madison), a lithography system to enable the 
manufacture of nano-scale devices (University 
of Texas-Austin) and a new effective  aneurism  
treatment (University of California–Los An-
geles). Other popular market offerings such as 
email programs allowing attachments, the web 
browser, Google, cochlear implants, the V-chips, 
the nicotine patch, many cellular technologies, 
etc. are also claimed to have their origins in uni-
versity labs. The Act is thus, seen as a catalyst in 
creating an environment of sustained collabora-
tion among Government, university, and private 
sector researchers.  

The Act, which had its origin in using the 
patent information as a statistical tool for pol-
icy making, offers greater industry-university 
interaction and development of new technol-
ogies and products that, in absence of the Act, 
probably would have remained in early-stages 
or undeveloped. After over two decades since its 
inception, the Act was identified as “possibly the 
most inspired piece of legislation to be enacted 
in America over the past half-century.”   
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1. Definition of Industrial Design

In a legal sense, an industrial design constitutes the ornamental aspect of an article.
An industrial design may consist of three dimensional features, such as the shape of an article, or two 
dimensional features, such as patterns, lines or color.
Examples of three-dimensional features:

Industrial Design Registry

https://www.etsy.com https://jayscotts.com

http://www.chimmihouseofdesign.com/press



Annual Magazine 202161

2. Benefits of protection 

When you register a design, you protect the 
external appearance of the article and have the 
right to control its use.
As an owner of the registered design, you can 
prevent others from using the design without 
your permission. You can exploit your design in 
many ways.
You can also use your registration to protect 
your market share by barring copying by others, 
license if to third parties for commercial returns 
or sell the design for monetary returns. 

3. Term of protection 

Once your design is registered, it will be protect-
ed for an initial 5 years from the date of filing. 
Thereafter, the registration is to be renewed 
every 5 years, up to 15 years. 

4. Service commitment 

Issuance of IP registrations Within 5 MONTHS 
from date of application Adjudication of cases
Within 3 MONTHSfrom date ready for 

fullzhearing Issuance of Grounds of Decision
Within 3 MONTHS from hearing

5. Design registration system 

a. Criteria for registration 
Any design seeking protection must conform to 
the following criteria:

I.New original: No prior publication and dis-
closure of the design

II.Industrially applicable: industries can re-
produce or manufacture and sell

III.Must not be dictated by technical func-
tionality 

IV.No contradiction of public order and mo-
rality  

b. examination 
Once the application is filed, it’s examined 
against the requirements of Act and Rules in two 
stages—the Formality Examination and Sub-
stantive Examination. Data capture and entry 
are done in the Industrial Property Automation 
System. The Industrial Design Committee is the 
apex body to decide on the registrability of the 
designs.
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c. Filing process
Filing an application to register an industrial 
design requires:  
•		 A	completed	application	form	(Form	-	ID1)	

in English;
•		 One	copy	of	representation	of	the	article	to	

which the design is applied (drawings or 
photograph);

•		 A	statement	of	novelty	in	respect	of	the	
industrial designs to which the design is 
applied; and

•		 Payment,	in	full,	of	the	appropriate	filing	fee.

d. Publication, renewal and post-
registration 
All applications are published in the Design Ga-
zette after the registration process is complete. 
The aim of the publication of Design Gazette 
is to disseminate information on industrial 
designs and to invite invalidation of industrial 
designs from interested third party. The Gazettes 
are published in the ministry website and shared 
to IP agents through emails.

6. Industrial design statistics
a. Applications by country
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b. Application by locarno Classificationsa
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7.  Challenges and measures

The registry still requires to make enormous 
effort in encouraging the Bhutanese to inno-
vate, create and register unique designs. The 
investment made in enhancing the design of the 
products would help any firm achieve competi-
tive edge in market. In the years down the line, 
the Branding Bureau and Industrial Design 

Registry look forward to commencing the pilot 
projects to help potential entrepreneurs develop 
innovative designs. We are hopeful to inspire 
and encourage designs in various areas such as 
designs for sports, designs for fashions, designs 
for technology, designs for spirituality, designs 
for interior, designs for textiles, designs for 
kitchen wares, and etc.

Design innovation over the years
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Examples of two-dimensional features:

https://coveteur.comExample of 3D features
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el Salvador makes a 
fashion statement with its 
handbags
By María luisa Hayem, Minister of the 
economy of el Salvador, San Salvador

After launching her brand in 2015, eva 
Innocenti (above), one of a growing number 
of successful female Salvadoran designers, 
has showcased her designs at both london 
Fashion Week and Panamá Fashion
Week.

 (Photo: Courtesy of Eva Innocenti)

El Salvador’s handicraft sector stands out 
for its exceptional creativity and beauty 
and for being the main source of in-

come for many Salvadoran families. The sector 
is replete with talent, creating pieces in which 
history is hidden and innovation is revealed. 

El Salvador is a country of some 7 million 
people covering an area of 21,040 square kilo-
meters. The country’s expanding and youthful 
population is a major asset. It has an exceptional 
tropical climate, idyllic ocean, mountain land-
scapes and a population density of around 316 
people per square kilometer. It is a country full 
of determined, resilient and creative people
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Women-led fashion startups gain prestige

In recent years, El Salvador has seen a rise in 
the number of fashion startups led by women. 
Highly talented female designers have come to 
the fore, gaining prestige at home and abroad 
with their clothing and accessory lines. Some 
have injected innovation into traditional arti-
sanal processes and products to create original 
designs with Indigenous characteristics. Aside 
from their outstanding aesthetics and quality, 
these products are generating employment and 
helping to keep certain traditions alive.

Tradition meets luxury

Eva Innocenti is one such designer and entre-
preneur. Ms. Innocenti designs luxury hand-
bags, made mainly from the highest quality Sal-
vadoran leather, embellished with gold-plated 
elements and other materials. A number of her 
handbag collections are named after the women 
who inspired them.

The designer launched her brand in 2015, and 
has been carefully managing her intellectual 
property(IP) since. In addition to a registered 
trademark, the designs for her original collec-
tions are registered with the National Center 
of Registries (CNR), the national IP office of El 
Salvador.

“It all starts with a dream. That is what the Eva 
Innocenti brand is for me – my lifelong dream,” 
the designer says.

Today, Ms. Innocenti has a workshop that 
creates jobs for a group of Salvadoran artisans, 
a retail outlet in a prestigious area of the capital 
city and an online shop that ships goods all over 
the world. In 2019, she participated in London 
Fashion Week and Panamá Fashion Week.

IP and women’s empowerment

Raquel Arana is another noteworthy Salvador-
an designer and entrepreneur. Ms. Arana is a 
storyteller who uses figures and colors instead of 
words.

The designer got her start in the creative in-
dustries at the end of 2014 with a very successful 
handbag design, which set her on an unexpect-
ed path. Ms. Arana learned along the way that 
IP can be very useful in supporting her business 
goals and her commitment to empowering 
women.

Forging emotional bonds to support women is 
central to Raquel Arana’s work. She recounts 
narratives  of women’s empowerment through 
her illustrations. 

(Photo: Courtesy of Raquel Arana)
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Raquel Arana (above left) 
uses her handbag designs 
as a vehicle for visual 
storytelling, replacing 
words with bold color 
palettes and detailed 
illustrations. The success 
of Ms. Arana’s designs 
has led her to expand her 
product range, which 
now includes personal 
accessories and home 
decor.

Ms. Arana has a passion for illustration, and 
when designing a product, she aims to forge 
emotional bonds to support women: each hand-
bag tells a story and each story is one of women’s 
empowerment.

By combining these two loves – design and 
women’s empowerment – Ms. Arana has helped 
other Salvadoran women to further their en-
trepreneurial ambitions, namely through the Ve-
lasco Program, which mentors aspiring female 
entrepreneurs.

“It’s important to continuously innovate the 
products one sells, and it’s okay if not all of them 
sell. The point is to keep creating and testing the 
market,” Ms. Arana says.

To share her success, Ms. Arana opened a 
store, “Hecho en Casa” (“homemade”), with her 
two partners. The store is a marketing channel 
for her creations and products as well as those of 
other artisans.

Ms. Arana has expanded her product lines to 
include other personal accessories and home 
decor items. The registered trademarks “Raquel 
Arana” and “Hecho en Casa” have gained broad 
recognition both locally and internationally. 
There are now two “Hecho en Casa” stores in 
San Salvador. The designer’s products can also 
be purchased via Facebook or Instagram and 
may be shipped internationally.

IP is helping Ms. Arana to raise her profes-
sional profile as a designer. It is also bolstering 

her business and enabling it to grow. But, like 
many other popular designers and artists, her 
work is now being copied by unauthorized third 
parties. It is in this context that Ms. Arana has 
come to recognize the true importance of IP 
rights in protecting her creations and safeguard-
ing her business interests.

IP awareness in el Salvador yields dividends

Over the last five years, El Salvador’s average 
annual handbag exports have generated more 
than USD 630,000. Export markets include the 
United States, countries in Central America and 
Latin America, as well as in Asia and Europe.

El Salvador’s handicraft sector stands out for 
its exceptional creativity and beauty and for be-
ing the main source of income for many Salva-
doran families.

Thanks to a range of government programs, 
recognition of the importance of IP as a busi-
ness tool has grown in El Salvador in recent 
years. Various governmental institutions offer 
programs to support businesses, especially 
micro-, small- and medium-sized enterprises, 
in their use of IP to support business growth. 
These institutions include the Ministry of the 
Economy; CONAMYPE, which supports micro- 
and small-sized enterprises; and the CNR, the 
national intellectual property office.
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legal unit 
Introduction

The Legal Unit of the Department of 
Intellectual Property function under the 
supervision of the Director General of 

the Department. The Unit provides in general 
all legal and related services the Department line 
with the and two IP laws: The Copyright Act and 
the Industrial Property Act of Bhutan. The Unit 
work closely with both the Industrial Property 
Division and Copyright Division of the Depart-
ment. The Unit, among others, mainly engages in 
adjudication of opposition cases, examination of 
complicated IP applications, drafting and revision 
of IP legislations, treaty accession procedures, 
MoU approval procedures, legal interpretation 
of laws and in providing legal advice. Among 
others, following are the main activities carried 
out by the Unit.

1. Adjudication trademark opposition 
cases
The Industrial Property Act, 2001 and the rule 
the under it governs the trademark system in 
Bhutan. The Office receives application from 
both national and international trademark. 
These applications are published in order to 
invite oppositions and objections from inter-
ested parties concerning the registration of a 
particular trademark in Bhutan. As such, all the 
national and international application for trade-
mark registration in Bhutan may be subject to 
such oppositions and objections. The opposition 
procedure is a quasi-judicial dispute adjudication 
process prescribed by the IP Act to resolve the 
disputes and conflicts concerning the registration 
of trademarks. The opposition decision issued by 
the Office maybe be appealed to the high court. 
The whole procedures for the adjudication of op-

legal Section
position procedures and timeline are prescribed 
in the IP Act as well as international instrument 
called Madrid Agreement and Protocol for the 
Registration of trademark. The average time tak-
en for the adjudication is 5 months.  

Opposition procedure
Publication in Trademark Journal →Notice of 
Opposition by opponent→Office to Furnish copy 
of the notice to the applicant →applicant to file 
Counter-statement → Office to furnish copy of 
counter-statement to opponent → opponent to 
submit reply to counter-statement →Evidence 
submission → Parties to make Hearing request 
→conduct of hearing →Decision → Appeal

2. Conduct Hearing on IP disputes
The IP Act mandates the Office to provide the 
parties an opportunity of being heard during 
the process of trademark registration. It is a part 
of the procedure for the adjudication of dispute 
related to trademark registration. The hearing 
opportunity allows the parties to put forth their 
contentions verbally to the Office in addition 
to their written submission. The Unit receives 
hearing request form the parties in a prescribed 
form and after paying prescribed fee. The hearing 
proceeding is conducted as per the IP Act and the 
rules. 

3. legal examination of IP 
     applications. 
The Unit engages with the registries of the Office 
to legally review the registrability of national 
and international IP applications that requires 
legal and technical perspective as per the IP Acts, 
Rules, international treaties. The examination of 
IP applications which involves legal and techni-
cal perspective requires a careful and consistent 
consideration which are essential for shaping the 
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IP law jurisprudence. 
In addition, the Unit review and respond to the 

objections made by the national and internation-
al applicant against decision for the registration 
of different IP titles. Further, the Unit advise the 
Director General on the important legal issue 
concerning the registration of various IP titles 
for e.g., provide position of law on the conflict 
between trademark and tradename.

4. Provide legal position misuse of IP
Over the years the cases relating to misuse/mis-
appropriation of IP such as royal signs, symbols, 
kupars and traditional textile kushuthara etc 
by local and international infringers has been 
increasing. The resolution of such cases calls for 
collaboration of multiple agencies. The Unit, 
in such cases, spearhead in collaborating with 
relevant agencies to conduct meetings, investiga-
tion, prepare report, recommendations and take 
necessary actions. 

5. IP legislation 
The National Intellectual Property Policy man-

dates the conduct of constant gap analysis of the 
existing IP laws and develop/amend these laws 
to meet the development needs of the country, 
taking into account the national and internation-
al imperatives and public interest flexibilities. 
Currently the Unit is spearheading the revision of 
two intellectual property laws which were enact-
ed in 2001 as per the legislative protocol of the 
government. 

6. Accession to international       
     instruments
The National Intellectual Property Policy requires 
a strategic participation in the International 
IP System. There are currently 26 multilateral 
treaties relating to intellectual property and the 
National IP Policy mandates the Department to 
join the relevant ones. The Unit in collaboration 
with the ivisions undertake legal assessment 
regarding the benefits and costs of relevant IP 
instruments in line with the rules of procedure 
for treaty making and submit the assessment to 

the government for the approval. As of now, the 
Unit is spearheading in conducting the national 
interest analysis of multiple IP instruments such 
as Patent Cooperation Treaty, the Hague Agree-
ment Concerning the International Registration 
of Industrial Designs, WIPO Copyright Treaties 
and WIPO Performance and Phonograms Treaty. 

7. Deal legal matters relating to   
     WIPO
The Unit also participate and contribute in cer-
tain WIPO norm setting forums such as Standing 
Committee of law/treaty formulations. The often 
engages with expert from the WIPO on different 
legal issues relating to various IP related issues 
and their applications. The Unit also review in 
consultation with the divisions matters such as 
Bhutan’s view on WIPO constitutional reform, 
treaty proposals, support options to host WIPO 
external offices, election of WIPO Director 
General etc. the occasionally advise the Minister, 
Secretary and Director General in legal affairs 
relating to Bhutan’s membership to WIPO.

8. legal advice to IP issues
The Unit provides written and verbal legal ad-
vices to the parties who report issues relating to 
different IP to the Department. Some of the com-
mon issues reported are conflict between same/
similar trademark and tradename and issues 
relating to unauthorized reproduction/sale of 
goods/items with royal kupars as well as protect-
ed national signs and symbols. The objective of 
such advice is to provide an opportunity for the 
parties to make informed decisions and settle the 
matter amicably without having to resort to the 
court proceeding to settle the matter. 

9. IP Awareness
The Unit joins with the Divisions of the Depart-
ment to conduct awareness on IP laws and IP 
subject matters to public, IP agents and relevant 
stakeholders. IP awareness program conducted 
on regular basis at our initiative as well as based 
on the need/request of the stakeholders.
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The Intellectual Property (IP) plays a very cru-
cial role in fostering innovation, creativity and 
building trust and confidence in consumers. In 
absence of IP, consumers will not be protect-
ed and inventors would not benefit from their 
invention, research and development would be 
discouraged. Similarly, artists would not be fully 
compensated for their creations and cultural vi-
tality would suffer as a result. New ideas, inven-
tions and creations are therefore deemed worth 
protecting both domestically and abroad. 
In view of promoting general understandings 
and stimulating creativity and inventiveness, the 
unit in collaboration with the registries conduct 
two types of advocacies; 

•		General	Awareness	Programs	
•		Specialized	Awareness	Programs	Specialized	

awareness programs.  

General awareness programs are targeted to the 
general consumers, entrepreneurs, and educa-
tion institutes. Specialized awareness programs 
are usually targeted to technical colleges like 
College of Science and Technology, JNP, Train-
ing Institutes (TTI), enforcement agencies, as-
sociations, entrepreneurs and any other relevant 
groups. Such awareness programs are intended 
to encourage registration, promotion and utili-
zation of IP for socio-economic, technological 
and cultural development. 
Apart from the awareness programs, the unit 
also offers a special financial incentive by con-
ferring the National Trademark Award compe-
tition annually. The award directly implements 
one of the policy strategies enshrined in the Na-
tional Intellectual Property Policy 2018 “Incen-
tives to Encourage Innovation and Creativity.” 
In other words, IP outreach campaign is not just 
limited to educating the general public but also 
aimed to influencing the behavior of general 
public to create IP, encourage registration and 
utilization of IP and promoting respect for IP 

PuBlIC OuTReACH unIT
and discourage piracy/counterfeiting. 
Objectives:

The Outreach Unit was instituted with the fol-
lowing objectives:
•	Promoting	the	general	awareness	on	Intellec-

tual Property (IP) subjects
•	Encourage	the	creation	and	use	of	IP	assets.
•	Promote	respect	for	IP

Mandates of Public Outreach Unit 
In order to achieve the goal of creating wid-
er awareness and promoting registration and 
utilization of IP, the Outreach Unit endeavors to 
achieve the following mandates:
•	Co-ordinate	and	conduct	awareness	work-

shops and trainings at varied levels for 
focused groups on IP in collaboration with 
the registries

•		Participate	in	consultations/committee	
meetings/workshops/other meetings

•		Develop	materials	on	IP	awareness	(TV	
spots, brochures, pamphlets, advertisements 
posters etc.)

•		Develop	annual	report	for	the	Department
•	Review	and	suggest	amendments	to	the	ex-

isting work manuals and office procedures
•	Explore	the	potential	home-grown	inven-

tions and co-ordinate with VTIs (Technical 
Institutes) and other agencies in improving 
them in collaboration with the concerned 
registries

•	Look	into	the	possibility	of	registering	the	
improved version of home-grown inventions 
under the Utility Model/Patent the Utility 
Model/Patent 

Current IP Promotional Materials 

As a part of awareness program and to increase 
the general understanding and use of IP, the 
DoIP published its first Annual Magazine since 
the fiscal year 2017-2018.  Since then, we have 
published 3 annual magazines.
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The Magazines provides basic information on 
different topics of IP, statistics and some case 
examples. It also contains the programs and ac-
tivities executed by the Department during the 
fiscal year. Through this, we aspire to increase 
information dissemination, strengthen the use 
of IP, and promote and encourage creativity 
and innovation for social, cultural, technolog-
ical growth and economic development of the 
country. 

(Insert pamphlets)

Apart from the Magazine, the Department has 
also developed its website (www. ipbhutan.gov.

bt) in order to provide the basic information on 
Department and the IP subjects to the general 
public. The pamphlets and video spots contain-
ing a brief information on Trademark, Industrial 
Design, Patent and Copyright are also available 
with the office. These video spots are screened 
and brochures are distributed to the participants 
during the IP workshops for further clarity. 
IP Theme song and TV spots: A new IP theme 
song along with short TV spots on overview of 
intellectual property and all the registries were 
launched during the world IP day on   26th 
April 2021 to promote the understanding on IP 
and its importance.
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The Department of Intellectual Property (DoIP) 
in a muted yet formal ceremony in their office, 
launched the Intellectual Property theme song 
music video on 01 May, 2020. The theme song 
will now be used for all IP related functions as 
well as for the Department’s outreach and aware-
ness programmes.

The music video highlights the importance of 
the role of the IP system for the social, cultur-
al and economic growth and Prosperity of the 
country and the critical role the creators and 
innovators and artists play not only in defining 
and affirming the cultural identity of the country 
but also in entertaining and thereby enhancing 
the well being and happiness of the society and 
country.

Mr Kinley Tenzin Wangchuk, Director General, 
DoIP acknowledged and thanked the staff of the 
Department and the local artists for their contri-
bution in the music video and spoke about the 
gift and relevance of songs and music in lighten-
ing hearts and lifting up spirits in these dark and 
somber times. He referred to the appreciation 
success of the young British singer-song writer 
Dua Lipa recently achieved by releasing her latest 
album from her apartment without the brand 
backing of any major recording labels under lock-
down conditions.

Music he said, has the ability to cheer us up 
under any circumstances irrespective of the wide 
and varying differences in our upbringing and 
cultures.

launch of IP theme song music video
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23 July 2020, Thimphu: The Department of Intel-
lectual Property (DoIP), Ministry of Economic 
Affairs joined speakers and participants from 
ten other countries from Geneva to UC Berkely, 
California in a Virtual Meeting, July 23 and 30, 
2020 for the Heads of Intellectual Property Office 
Conference (HIPOC) for Countries in South 
Asia, Southeast Asia, Iran (Islamic Republic of) 
and Mongolia-Phase VIII.

The annual meeting which brings together the 
Heads of the Intellectual Property Offices from 
the South and Southeast Asia with guest speak-
ers spread across ten different time-zones from 
around the world was organized by the WIPO 
with the theme “At Home with Intellectual Prop-
erty”.

During the Meeting the DoIP’s Director Gener-
al, Mr. Kinley T. Wangchuk shared some devel-
opments and experience of Intellectual Property 
(IP), in the country such as the launch of the 
National IP Policy in 2018, establishment of the 
Technology and Innovation Support Centers 
(TISCs), the Launch of Trademark Awards and 
IP Magazine, and Launch of IP Theme song and 
audiovisuals on Copyright and Related Rights to 
increase greater understanding and appreciation 
of the IP Rights to  encourage new technologies 

and creative works and to create a sustainable 
basis for invention and creation.

The DG also highlighted on a study visit on 
Geographical Indications (GIs), and Industrial 
Property Registration, hosted by the Depart-
ment of IP, Thailand (2018), the launch of the 
WIPO Branding Project, and upgradation of the 
Departments IP Automation system. Lastly, the 
Department update the meeting on the MoUs 
signed with the United States Patent and Trade-
mark Office, the Intellectual Property Office of 
the Philippines, and with the Korean Invention 
Promotion Association (KIPA) and Korean IP 
Office to increase bilateral cooperation.

The HIPOC is an interactive forum for the 
senior management of national IP Offices to 
engage in a candid conversation to foster new 
leadership thinking that stresses on accountabil-
ity, coherence and sustainability of results from 
development cooperation programs. It is also an 
opportunity for the Heads of IP Offices and the 
WIPO to provide updates on key initiatives in the 
region and to enhance greater peer engagement 
and cooperation among the different IP Offices. 
The second and concluding day of the Virtual 
Meeting will be held 30th July, 2020.

2020 Head of IP Office Conference
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Property Office(s) Conference (HIPOC) 4th 
September 2020, Thimphu: The Department of 
Intellectual Property (DoIP), Ministry of Eco-
nomic Affairs attended the 3rd Virtual Meeting 
of the Heads of Intellectual Property Office(s) 
Conference (HIPOC) on September 4, 2020. The 
participants comprised of representatives from 
IP offices and academic and research institutions 
from SAARC and ASEAN countries as well as 
Iran and Mongolia.

The meeting focused on the presentations and 
discussions of the Global Innovation Index (GII) 
2020, which was released by World Intellectual 
Property Organization (WIPO) on September 2, 
2020. The theme dedicated for the GII 2020 was 
“Who will Finance Innovation?”.

Some of the key findings of GII 2020 were:
•	 The	COVID-19	crisis	will	impact	inno-

vation—leaders need to act as they move 
from containment to recovery

•	 Innovation	finance	declines	in	the	current	
crisis, but there is hope too

•	 The	global	innovation	landscape	is	shift-

Virtual Meeting of the Heads of Intellectual
ing; China, Viet Nam, India, and the 
Philippines are consistently on the rise

•	 Stellar	innovation	performance	found	in	
developing economies

•	 Innovation	is	concentrated	at	the	lev-
el of science and technology clusters in select 
high-income economies
The top five countries leading the innovation 
ranking as per the GII 2020 were Switzerland, 
Sweden, U.S.A, U.K and Netherlands. While 
Bhutan was not included in the GII ranking, it 
was decided that the DoIP will make a formal 
request to WIPO for inclusion of Bhutan in the 
next GII ranking.

The aim of the GII is to provide insightful data 
on innovation and to assist policymakers in eval-
uating their innovation performance and making 
informed innovation policy decisions.

Besides the DoIP, representatives from RUB, 
Thimphu TechPark and few members from the 
National Task Force for 21st Century Economic 
Roadmap also attended the HIPOC.   
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8 September 2020, Thimphu: The Department 
of Intellectual Property (DoIP) in collaboration 
with the United States Patent and Trademark 
Office (USPTO) has successfully conducted a 
Virtual Training on Trademarks with focus on 
Distinctiveness. The virtual training is organized 
with the objective to broaden the expertise of the 
trademark examiners of DoIP particularly on the 
different spectrum and determination of trade-
mark distinctiveness and other related aspects of 
trademark examinations. 

Taking into consideration the current COV-

Virtual Training on Trademarks with focus on 
Distinctiveness

ID-19 pandemic, the training was conducted 
virtually and was facilitated by the experts from 
the USPTO. The virtual training is the first 
collaboration between the DoIP and the USPTO 
following the formalization of a Memorandum of 
Understanding (MoU) in June, 2020 between the 
two agencies.

It is expected that such increased cooperation 
and assistance from the leading IP Offices from 
around the world such as with the USPTO will 
not only lead to a skilled and professional work-
force but could also enhance the structural and 
institutional set-up in the DoIP.
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December 11, 2020, Thimphu. The Department 
of Intellectual Property’s (DoIP) Branding Bureau 
members conducted a half-day awareness work-
shop on Intellectual Property Rights (IPR) to the 
entrepreneurs of Changzamtog Business Start-up 
Center. The participants were sensitized on the 
creation and protection of IP and how it can be 
leveraged to strengthen business competitiveness. 
The workshop covered the following topics of 
IPR:

1. Overview of IPR;
2. Branding and Trademarks;
3. Industrial Design;
4. Copyrights and Related Rights; and
5. Patents 

IPR WORKSHOP FOR BuSIneSS START-uP \
enTRePReneuRS

Besides, the music videos and TV spots on IP 
were also screened and the participants were 
distributed with brochures on various topics of 
IP. The program was co-ordinated by the Depart-
ment of Cottage & Small Industry and attended 
by 24 Business start-up entrepreneurs.
The Branding Bureau comprising of relevant offi-
cials from the DoIP and DCSI was established on 
April 26, 2019 as a part of the EIE-BD (Enabling 
Innovation Environment to Strengthen Business 
Competitiveness through Brands and Designs) 
project between the World Intellectual Property 
Organization (WIPO) and the DoIP.
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The World Intellectual Property (IP) Day 
is observed every year on 26 April across 
the globe with specific annual themes. 

The event offers a unique opportunity to join 
with others around the world to reflect on how IP 
contributes to innovation in business, flourishing 
of the arts and driving the technological growth 
in our world. To mark the day, the Department 
of Intellectual Property launched new videos to 
create awareness on different IPs, CRBT ringtone 
on IP for B-mobile and Tashi Cell and awarded 
certificates and cash prizes to the top three win-
ners of the annual National Trademark Compe-
tition. The winners of the National Trademark 
Competition are the following:

1. Chechay (Sanitary pads and accessories),
2. Kingdom Essence (ointments and balm).
3. Laykha (Diary products)

The National Trademark Award was introduced 
in 2018 to recognize the role and significance 
of the trademark in promoting business 
and building recognizable brand through 

World IP Day 2021
improvement and maintenance of the quality of 
products in the markets. Through such IP awards, 
we expect our local businesses to understand the 
importance of creating, protecting and utilizing 
their Trademarks.

This event in Bhutan is one among more 
than hundreds of such celebrations in different 
countries around the world. This year’s global 
theme for the World IP Day celebration is “IP 
& SMEs: Taking your ideas to market,” which 
was chosen mainly because globally statistics 
shows that 90% of businesses are SMEs as in the 
case of our country’s share of Cottage and Small 
Industries.

SMEs can use IPs to build stronger and 
competitive businesses by incorporating new 
designs and packaging, creating distinctive 
trademarks, using valuable literary and artistic 
works and adopting appropriate technologies. 
On the whole, with IPs business can create value, 
communities can thrive and national economies 
can prosper. The hon’ble Secretary of the 
Ministry of Economic Affairs graced the event as 
the Chief Guest.

World Intellectual Property Day, 26th April 2021
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The Department of Intellectual Property (DoIP) 
and Asia and the Pacific (ASPAC) Bureau of 
the World Intellectual Property Organization 
(WIPO) held a virtual meeting on January 13, 
2021 to discuss and provide feedback on prior 
and ongoing projects activities. Through such 
meetings, ASPAC Bureau gathers feedback on 
several major projects that they have worked 
on with partner countries. Mr. Mathias Mu-
lumba has been hired as a consultant to ASPAC 
to conduct these consultations over a short 
period of time between December, 2020 and 
January, 2021, through a series of virtual inter-
views, group discussions and a survey.  In line 
with this, DoIP was invited to participate in the 
consultation and provide feedback on activities 
under following ongoing WIPO projects with 
Bhutan: 

1.  The Formulation and Implementation of 
National IP Strategies (NIPS); and 

2.  The Resource and Management Diagnos-
tics Project for IP Offices (IPOD). 

The consultation focused on understanding the 
relevancy of the projects; factors enabling and/
or constraining the processes and implementa-
tion for the two projects; strength, weaknesses, 
opportunities, and the impact or threats in the 
purview of the current pandemic.  In addition 
to providing our feedback, the Director General 
and project coordinating officers from DoIP 
shared views on the draft IPOD report’s recom-
mendations and possible way forward in im-
plementing some of them. Numerous progress 
made under the direction of our National IP 
Policy’s objectives have also been shared, along 
with some constraints faced in fully imple-
menting all seven objectives of the policy. The 
officials from DoIP also completed two short 

DoIP held Virtual Meeting with Asia and the 
Pacific Bureau, WIPO

online surveys designed to collect views that will 
further inform the ASPAC Bureau. 
As mentioned above, the feedback received is 
expected to aid ASPAC Bureau’s 2021 planning 
process in delivering set objectives in a differ-
ent way and possibly defining new objectives. 
Accordingly, they would also explore alterna-
tives and viable options for delivering effective 
technical assistance cooperation activities in 
Bhutan given the current context and global 
developments.
The DG, DoIP thanked the WIPO for the con-
tinued and unstinting support and reiterated the 
following requests: 

1. Inclusion of Bhutan from the next pub-
lication of the Global Innovation Index, 
GII-2021;

2. Office automation and ICTization includ-
ing the online application filing system;

3. Continued training for our local TISCs;
4. Trainings for our Judiciary and enforce-

ment agencies; and 
5. Instituting Quality Control measures 

through office manuals and procedure 
documentation and certification/qualifica-
tion into ISO 9001.
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March 12, 2021, Thimphu. The Department of 
Intellectual Property (DoIP) conducted a half-
day awareness workshop on Intellectual Prop-
erty Rights (IPR) to the officials of  Druk Green 
Power Corporation Limited (DGPCL) and its 
subsidiary companies at the DGPCL office, 
Thimphu on March 12, 2021, as requested by 
them. The participants from the subsidiary com-
panies attended the program virtually through 
their respective offices based in other Dzong-
khags. During the workshop, the participants 
were sensitized on the importance of creation 
and protection of IP and how it fostered innova-

IP Awareness Workshop for DgPCl and its 
subsidiary companies

tion and creativity in the society. The workshop 
covered the following topics of IPR:

1. Overview of IPR;
2. Trademarks;
3. Industrial Design;
4. Copyrights and Related Rights; and
5. Patents 

Besides, the participants were also distributed 
with the DoIP’s annual magazines. The program 
was coordinated by the DGPCL and attended by 
25 officials.
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23 March 2021, Thimphu: The Department of 
Intellectual Property (DoIP) in collaboration 
with the United States Patent and Trademark 
Office (USPTO) has successfully conducted 
a Virtual Training on Trademarks with focus 
on well-known marks. The virtual training is 
organized with the objective to improve the 
expertise of the trademark examiners of DoIP 
relating to issues of well-known marks during 
the registration of trademark as well as other 
related aspects of trademark examinations. 
The training was conducted virtually in view of 

Virtual Training on Trademarks with focus on 
well-known marks

the COVID-19 pandemic and was facilitated by 
the experts from the USPTO. This virtual train-
ing is a part of series of collaborations between 
the DoIP and the USPTO following the formal-
ization of a Memorandum of Understanding in 
June, 2020 between the two agencies.
It is expected that such increased cooperation 
and assistance from the leading IP Offices from 
around the world such as with the USPTO will 
not only lead to a skilled and professional work-
force but could also enhance the structural and 
institutional set-up in the DoIP.

The Department of Intellectual Property, Min-
istry of Economic Affairs conducted a half day 
sensitization workshop on copyright and related 
rights with special emphasis on the copyright 
management and enforcement on March 26, 
2021. 
Copyright is an exclusive economic and moral 
rights accorded to creators for their original 

Awareness workshop on copyright and related 
rights – management and enforcement

creation of literary and artistic works. Therefore, 
anyone desiring to use/exploit the copyright-
ed works must seek prior approval of the right 
holder. 
The half day workshop focused on the enforce-
ment and management of copyright and related 
rights that comprises two important pillars of 
the copyright. Although the copyright protec-
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tion subsists automatically upon creation of the 
work, to derive economic benefit from the cre-
ation, the creators must efficiently manage and 
enforce their works. With advent of internet and 
digital landscape that underpins today’s market, 
managing the rights through certain specialized 
organizations known as Collective Management 
Organization (CMO) provides a practicable 
solution. 
CMOs acquire rights/mandates from the right 
holders, they negotiate and issue licenses with 
the users, collect royalty and distribute it back 
to the creators. In gist, the function of the CMO 

equates ‘money -in money-out’. When rights are 
managed by CMO, the creators can concentrate 
on what they do the best, the creation of new 
works. That way, it adds to the enrichment of 
knowledge in the society and cultural develop-
ment. 
The Department stressed on the requirement of 
setting up first CMO in the country to institute 
efficient copyright system in the country and to 
establish pirate free market.
The workshop was attended by creators in the 
field of music (performers, composers, record 
companies and producers). 

Department  of Intellectual Property attended 
the high-level virtual meeting on the copyright 
as a key player for promoting creativity and 
creative economy for policy makers of LDCs in 
the Asian and Pacific Region organized by the 
Copyright Development Division of the World 

High-level Virtual Meeting on Copyright as a 
Key Player for Promoting Creativity and Creative 
economy for Policy Makers of least-developed 
Countries in the Asian and Pacific Region

Intellectual Property Organization(WIPO) on 
22nd April 2021.
High officials and copyright creators from Af-
ghanistan, Bangladeshi, Cambodia, Kiribati, Lao 
PDR,Nepal, Timor Leste, Vanuatu and WIPO 
and speakers from Bhutan, New Zealand, South 
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Korea.
Mr. Dung Chi Duong,Director, Division for 
Least-Developed Countries, National and Re-
gional Development Sector, WIPO, welcomed 
all and stress on the importance of the copyright 
system as a tool to enhance overall growth of the 
country in the digital environment.

Mr. Kinley T. Wangchuk presented on the Pro-
moting and Protecting National Creativity for 
Sustainable Development Opportunities of the 
Creative Economy for LDCs. He also shared the 
insight of the economic contribution of the crea-
tive or copyright industry studied by WIPO.
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Aum Sangay  the gardener

Dessups of DoIP
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Other subjects presented by the keynote speak-
ers during the meeting were: Building a Copy-
right Ecosystem to Support National Economic 
Development: The Roadmap, Challenges and 
Growth; Culture Drives Economy: Building 
Copyright Powerhouse to Support Creators and 
Creative Enterprises; Taking Your Creativity 
to the Marketplace: Frameworks and Tools to 
Support Local Talents and Add Value to Crea-

tive Assets; What Copyright Could Do for Us: 
Views and Suggestions from Creators and other 
Contributors to CreativeEconomy.
Following the High-level meeting, WIPO will 
spearhead the follow-up discussion to identify 
and implement country-focused cooperation 
projects according to the specific priorities, 
needs and expectations of the respective coun-
try.
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Awareness Programs

 Sensitization workshop on Intellectual Property Rights to the Regional Office of Economic Affairs 
officials, Dzongkhag officials of Mongar 8-9 April, 2021.

Sensitization workshop on Intellectual Property Rights to the Regional Office of Economic Affairs 
officials and business entities of Trongsa on April 5-6, 2021.
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